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SATIN TILE-LIKE BEAUTY FOR YOUR POOL 
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Municipal Swimming Pool, Kilgore, Texas, painted 
with Steelcote Damp-Tex No. 2 Swimming Pool Paint. 


Sieelcote. 


DAMP-TEX No. 2 
SWIMMING POOL PAINT 


Steelcote Damp-Tex No. 2 Swimming Pool Paint is a rubber 
base paint, specially formulated to resist water, chemical and 
salt solutions, intense sunlight, marine growth and repeated 
washing. More than 28 years research and experience in making 
rubber base paints and enamels have gone into the develop- 
ment of this superior formula. 


Damp-Tex No. 2 Swimming Pool Paint is unaffected by the 
constant presence of water and the ultra-violet rays of the sun. 
Has exceptional resistance to chemical solutions and salts. Is 
impervious to alkali and chlorine. 


Damp-Tex No. 2 Swimming Pool dries to a tight, smooth, tile- 
like finish which provides no “‘food’’ or ‘“‘foothold’”’ for algae as 
do ordinary oil and cement type paints which actually encourage 
marine growth. This non-porous, durable film actually grows 
tougher with age; is easier to keep clean, sanitary and attractive 
because it deters accumulation of dirt and scum. 


Available in 5 soft, satiny colors: Marine Blue, Pool Green, 
Red, Black and White. . . . Coverage: About 250 sq. ft., two 
coats, depending on surface condition. 


FOR APRONS AND CURTAINS 


Lay-Tite Rubber Base Floor 
Coating is tough, durable; re- 
sists free lime, acids and clean- 
ing powder and _ solutions. 
Recommended for. exterior or 
interior use on new or old con- 
crete. Dries to walk on over- 
night. In 8 beautiful colors. 
Regular or Nongslip. 
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KEEP YOUR POOL CLEAN 
AND SWEET WITH 


Steelcote 


ALGAE-KIL 














The easy and inexpensive way to keep your 


pool water so clean the bottom can be seen 


at the deepest part. Eliminates repulsive 


slime deposits. Saves water, trouble, ex- 
pense and loss of revenue from frequent 
shut-downs to clean pool. May be used 
with or without circulating systems. Re- 
duces filter congestion. 


‘Steelcote Algae-Kil is non-toxic and non- 


irritating to humans. Destroys and pre- 
vents further growth of algae through a 
strictly mechanical or physical process. 
Action is positive, unlike commonly used 
algae-cides like chlorine or copper sulphate 
which kill by poisoning cells. 


Steelcote Algae-Kil is not a germicide and 
does not. replace chlorine used to control 
alkalinity. It is compatible with water- 


treatment chemicals oes reduces chlorine 


requirements about 1 


All pools require an aa treatment of one 
gallon of Algae-Kil per 50 thousand gallons 
of water, reduced to one quart per 50 thou- 
sand gallons every 5 to 10 days thereafter. 


For Specifications and Prices on Our Complete Line of Pool Maintenance Products, Write for Catalog O-543 


STEELCOTE MFG. CO. Gratior at THERESA $7, LOUIS 3, MO. 








TH «A << a4 CO WW 


rn, FF 


Published by 


Galloway Publishing Company 
705 Park Ave., Plainfield, N. J. 


for 


| CAMPING 


Magazine Mareh 1954 





American Camping Association 
343 S. Dearborn St., Chicago 4 








This Month’s Features 





American Camping Association Cre PO icin. Camp Wyonegonic, Denmark, Maine 
President: Miss Catherine T. Hammett, Box 

97, Pleasantville, N. Y. CAMPING'S CHALLENGE TODAY. ............::cccccccssseeeees. Barbara Ellen Joy 13 
Vice-President: Milton L. Goldberg, 590 N. 

Vermont St., Los Angeles 12, Calif. THE Directror’s Foop RESPONSIBILITY ...................-.. Lillian Zarakov 16 
Vice-President: Fred V. Rogers, 3940-49!/2 

on: ee eo Your Camp RIFLERY PROGRAM. ..................0000008-. ...George Fremault 17 


Secretary: Mrs. Elizabeth Spear, Camp Fire 


Girls, 16 E. 48th St., New York City 17. 
aia Lesissssescscecserse hl S1amdser 19 


AMERICAN Camp WEEK—1954 
Treasurer: Leslie Lyon, 7415 Carleton 


Ave., University City 14, Mo. 


METHOD OF TEACHING SAILING  .....00..cccccccccccccccccccccuccccccceces Irv Simone 22 
Past President: Herbert Sweet, Acorn Farm 
Camp, Carmel, Ind. 

SHOW-OFFS FOR THE NATURE MusEvuo .........-......Willia ¢ 2 
Chairman of Publications Committee: Miss a 000000 0 8 00 AAO” m Hillcourt 24 
Jenny Lind, State Dept. of Public Wel- 
fare, Madison — How Camps SPEND THEIR MoNEY .................... Elizabeth Franck and 


Norman Miller 29 


Executive Director: Hugh W. Ransom, 343 


S. Dearborn St., Chicago 4. . 7 ' 
THE SAGA OF A CHAIN SAW ooo... .ccccccccccceeeeeeeeeeeeee: Charles C. Alford 31 


Ass‘t. Executive Director: Gerard Harrison, 
343 S. Dearborn St., Chicago 4. 


Your 1954 Foop BAsKET ...... RN Oe Rolle RO OER Joan H. Ferreira 42 
Galloway Publishing Company 


Editor and Publisher: Howard P. Galloway, 


SERA EE AOI TT ALOT ee MO 33 


Director of Sales: John B. Topping. 


Managing Editor: Jean Krumpe. 


New OFFicers Business MEETING HELD 
Associates: Marjorie Hicks, Carol Richter, ie : 
Florence Sanders, Constance Stilwell ELECTED Durinc CoNVvENTION 
Advertising Representatives: East—John B. h " 
Cain. 305 Deak Avie, Mele, 8. i. DirEcTORY OF CAMPS UNICEF Orrers Procram 
PLainfield 4-8662. PUBLISHED Kit For Camp UsE 


Midwest—Macintyre-Simpson & Woods, 795 
E. Wacker Drive, Chicago 1, CEntral 
6-1715. 








Southern California—Duane Wanamaker 
' > 
610 S. Broadway (Suite 623), Los Angeles Departments 
14, Calif. 
STE 7 Books You’LL WaAnr ........ 47 
CHANGE OF ADDRESS: The post a 
office does not forward magazines, pS eee ee 10 CLASSIFIED ADVERTISEMENTS 49 
and neither ACA nor the publishers 
stock any large quantity of back 
sauces. TO assure continuous ser- NEws FROM SUPPLIERS ........ 44 INDEX TO ADVERTISERS 50 


vice, please send both old and new 
addresses 60 days before moving. 
ACA members write ACA, 343 S. 
ang St., a 4. eng: oa 

er subscribers write Camping Maga- ; 
i zine, 705 Park Ave. Plainfield, N. J. The contents of Camping Magazine are indexed in The Education Index 























Camping Magazine, Volume 26, No. 3. Established 1916. Published monthly, except July, August, September, and October, and semi-monthly 
in March. Subsctiption prices: Membership in ACA includes Camping Magazine; to non-members, U.S. and Canada, $5.00 per year; all other 
countries, $6.00. Single copies; regular issues, $.60, annual reference issue $2.00. Entered as second-class matter at the Post Office at Plainfield, 
N. J.g additional entry at New Brunswick, N. J. 












CAMPERS GO OVERBOARD 
forCANADA DRY 
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Save money on paper 








cup requirements—“‘at cost” 


re 
Treat you through Canada Dry. 
= Assured Acceptance Onange : 


e Economical Purchasing 
e Guaranteed Quality e 
e Simplified Preparation Lemire — _Yinte 
é ONLY $29.95 del. Just mix 1 plus 5 plain water! 
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CANADA DRY GINGER ALE, INC. : 
100 Park Avenue, New York City 
Phone: LExington 2-4300 





*No additional 


sugar required. ™ 
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Survey of State Laws Requested 


The National Recreation Association 
told me you would send a survey of 
State Laws and Regulations affecting 
camps. 

Enclosed is a stamped envelope. | 
will appreciate your sending me a 
copy. 

M. S. Martin 
Warsaw, N. Y. 


There are still a few copies of this 
survey, published in the March, 1951 
CM, available. They may be had on 
request if accompanied by a stamped 
addressed envelope. —Ed. 


Returns from Advertising 


I was very much interested in the 
article on advertising in publications 
for campers and the case histories of 
some who ventured into this field. 
(Nov. 1953) As I was a major in ad- 
vertising at the University of Missouri 
and spent several years on newspaper 
advertising staffs before entering the 
private camping field, I was and have 
been interested in the right media and 
their results in advertising for camp- 
ers. 

As private camps have such an eco- 
nomic select field for campers, it is 
dificult to find media whose circula- 
tion will pay off. Most periodicals ap- 
peal to all economic groups and con- 
sequently a large portion of the circu- 
lation for which private camps may 
pay for in advertising is lost. 

As I followed each case history. of 
the respective advertisers, their expen- 
ditures and results, I thought of how 
many campers I could expect to regis- 
ter by personal contract with the same 
money. in cost-of-travel. It seemed to 
ne that far more campers could be 
egistered for the same money by per- 
onal contact. The only advantage to 
advertising seemed to be an exchange 
of physical energy for the relative ease 
of the printed appeal. 

Therefore, I am highly disappointed 


in your advertising case histories and 
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from readers 


will probably stick to personal contact. 
Would appreciate more articles on this 
subject as millions of parents remain to 
be sold on the values of camping. 
Much more information and study on 
the subject of selling camping to the 
public is needed. Your magazine can 
help because most of your readers are 
camp promoters, official or unofficial. 
The camping movement will not grow 
otherwise. 

Bill Groves 

Camp Silver Spruce 

Durango, Colo. 


Charles E. Glendening, author of the 
article in question, has commented 
further: 

“We won't argue uith the value of 
personal calls, as most of the enroll- 
ments we reported were probably made 
as a result of personal calls. The claim 
we made for advetrising 1s that it will 
develop inquiries from interested per- 
sons, which are turned into enroll- 
ments as the result of follow-up. It 
does happen, however, that sometimes 
it is not possible to make a personal 
call, and enrollments are made by 
mail. We haven't any way of know- 
ing what percentage of the actual en- 
rollments we reported as credited to 
advertising were completed as the re- 
sult of a personal call. 


“We also agree that private camps 
and schools are necessarily selective be- 
cause of their rates, but that isn’t any 
reason why these .advertisers can’t 
secure inquiries from interested peo- 
ple. As a matter of fact, our records 
prove such to be the case. We agree 
that any time an adveriser buys the 
circulation of a national magazine, he 
is getting a lot of waste circulation. 


“A director can, of course, develop 
enough personal contacts to keep his 
camp filled, and no one can argue 
with success. Such a director has a lot 
of company, and we also have the 
figures which. were presented through 
your magazine as one method of secur- 
ing new campers. The case of the 
camp that got one boy from a certain 
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DIRECTORS / 


Cut your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and.coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 


AerVoiDs portability makes it 
possible to transport hot foods 
and liquids for field activities 
even miles from your kitchens 
. . . and have them Hot when 


you're ready to serve, IN- 
DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 
- « e SAVES ICE! 


Variety of sizes to service. a few or 
hundreds. No installation . . . ready 
for service as soon as unpacked. Highly 
sanitary . . . made entirely of stain- 
less steel. Built-in durability to stand 
up under rough usage. 





Thousands in daily service from coast 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer- 
cial feeding operations. 


Write for illustrated catalog circular 
“CM” and low factory-to-camp prices. 


VACUUM CAN COMPANY 


19 SOUTH HOYNE AVENUE 


CHICAGO 12 ILLINOIS 
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BRADLEY MULTI- STALL SHOWERS 
ARE ECONOMICAL 


TO INSTALL 
AND USE! 





Plumbing connections 
reduced by 80% 


Furnished partially 
assembled for quick 
installation anywhere 













@ Bradley Multi-Stall and Column Showers provide health- 
ful convenient group shower facilities at low cost. They are 
made in 3- and 5-stall units. Installation is quick, economi- 
cal, and, with Bradley Water Receptors, can be made on any 
kind of floor including wood. 

Piping connections are reduced by two-thirds to four- 
fifths because only one cold water, one hot water and one 
drain are required to serve three or five shower stalls. 
Bradleys can be furnished as column showers without 
partitions (see illustration at left), with water temperature 
control and soap dish for each bather. 

BRADLEY WASHFOUNTAIN CO. « 2263 w. oe St. ¢ Milwaukee 1, Wis. 


BRADLEY) 


“stall showeu 








Catalog 5204 
mailed on 
request, 











Distributed through Plumbing Wholesalers 








Essential Factors in the 
Success of Your Camp’s 
Leathercraft Programs 





DEPENDABLE QUALITY 


Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 
satisfaction. 


WIDE VARIETY 


Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 
instruction books. 


PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 
we receive your order. 


Start Planning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J. C. LARSON CO. 


Dept. 3617 














820 S.. Tripp Ave. Chicago 24, Il. 
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city, and as a result started a chain re- 
action of enrollments speaks, however, 
for the value of advertising.” 
Camping Magazine will be glad to 
hear from other directors who might 
have some interesting statistics on the 
comparitive values of advertising and 
personal calls. —Ed. 


School Camping Query 


We are investigating the possibility 
of initiating a school camping pro- 
gram. Any information, or sources of 
information which you could offer 
would be much appreciated. 

We are interested in determining 
what constitutes a good school camp 
program, and some indication of cost 
if such a program were added to the 
educational program. 

Lee J. Burland 
East Greenbush, 
N. Y., Central Schools 


Our suggestion would be that you 
contact Mr. Julian W. Smith, Michi- 
gan State College, East Lansing, Mich. 
Mr. Smith has had many years of ac- 
tive experience in school camping, and 
is also national chairman of the Ameri- 
can Camping Association's school 
camping committee.—Ed. 


Help with Leech Problem 


Can you offer any suggestions as 
to how to get rid of leeches along the 
camp waterfront, or failing that, can 
you offer any ideas as to where I might 
be able to get the information. 


Name Withheld 


The consultant to whom CM re- 
ferred this question reports that ap- 
parently there is no positive method 
of eliminating or substantially reducing 
the leech population without a terrific 
amount of effort. Poisoning is of course 
a positive control, but all of the poisons 
that might be used are non-selective 
and would also affect the fish life and 
possibly the plant life. It 1s also possi- 
ble that the water would be unfit for 
bathing. 

According to the Wild Life Depart- 
ment of the State University of New 
York, the study made in the early 
1920’s at Palisades Interstate Park 1s 
still one of the most authoritative pub- 
lications. It is titled “Roosevelt Wildlife 
Bulletin,” Vol. 2, No. 1. Possibly a 
copy might still be available from the 
University’s College of Forestry at 
Syracuse, N. Y.—Ed. 
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YOU SHOULD SERVE 


NABISCO CRACKERS 





1 YOU GET PROMPT DELIVERIES— 
from one of our 251 distributing branches 
close to your camp. 


2 CRACKERS ARE ALWAYS FRESH— 
special packaging and frequent deliveries 
help keep them crisp. 


3 TOP-QUALITY CRACKERS— 
only the finest ingredients and best bak- 
ing methods are used. 


4 THEY COST YOU NO MORE— 
you can serve the finest crackers in your 
camp and still pay no more. 


5 CAMPERS LOVE THEM— 
NABISCO Crackers are the favorite with 


youngsters everywhere. 





PREMIUM SALTINE CRACKERS 
Serve with soups, salads or cheese ... or 
as a substitute for bread or rolls. 
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SEND FOR FREE SAMPLES AND 
BOOKLET... 


to cut food costs and serve more delicious 
meals with the world-famous NABISCO 
Products. 


packed with ideas on how 
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PRODUCTS OF 
NATIONAL 
BISCUIT 
COMPANY 


NABISCO 





A quick, inexpensive way to dress up desserts 


TO YOUR CAMPERS 


NABISCO favored by 
OTHER campers the 
FAVORITES \ country over! 


FOUNTAIN TREATS * RITZ CRACKERS 


NAB PACKETS * DANDY OYSTER CRACKERS 
FIG NEWTONS CAKES * LORNA DOONE 


SHORTBREAD * NABISCO SHREDDED WHEAT 





OREO CREME SANDWICH 


or to serve with hot or cold drinks. 





National Biscuit Co., Dept. 30,449 W. 14th St., New York 14, N.Y. 
Kindly send free samples and new booklet ‘America’s Home 
Favorites.”’ 


Name 





Organization 
Address 
City 








Zone State 
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summer! 


The answer to your Movie 
Night or Rainy Day needs! 
A complete program of 
films each week—free ex- 
cept for transportation. 
Keep each program a full 
week, use them as often as 
you like! 


Sports, travel, “do-it-your- 
self”, science, recreation, 
many in full color, all 
outstanding! 


JOIN TODAY 
MAIL THE COUPON BELOW! 





| 
| 
| 


Enroll my camp in your MOVIE-A-WEEK Club: 
Starting on (date) and 
ending on (date) 














Keep each program to minutes. 
My campers are ([_] Boys, ages to___ 
[] Girls, ages = 








Camp 
Winter Address 
Send films to (address): 


[] Please send catalog of Feature Films 
Four Large Branch Libraries Are Ready To 
Serve You! 











ASSOCIATION FILMS 
347 Madison Avenue 
New York 17,N. Y. 


Branches in: Ridgefield, N. J., 
Chicago, Dallas and San Francisco 


10 








OUR AUTHORS 
ee in this issue 


Irv Srmone, author of “A Method 
of Teaching Sailing,” comes to us with 
20 years’ experience in waterwork. A 
graduate of Grinnell (Iowa) College, 
he is currently employed there in their 
Department of Physical Education. 

Some of his classes at Grinnell in- 
volve teaching the new Small Craft 
Instructor’s Course, covering rowing, 
canoeing and sailing, and it is through 
this course that his article has been de- 
veloped. Irv tells us that this Instruc- 
tor’s course is “by far the most popu- 
lar physical education elective we have 
ever offered here.” 

Irv has been an active ARC Water 
Safety Instructor since 1938. His latest 
camping experience includes six years 
with Camp Woodland, Eagle River, 
Wis., in their waterfront, small craft 
and tripping departments. 


Lou Hanp.Ler is owner-director of 
Camp Tamakwa, located in Algon- 
qguin Park, Ontario, Canada. His 
article on Camp Week is the result of 
part of his good job as ACA Public 
Relations Chairman. 

Lou has had continuous camping ex- 
perience—as camper, counselor, water- 
front director and then camp director 
—since 1922. He received his degree at 
Michigan State College, and has done 
graduate work at the School of Edu- 
cation of Yale University. 


BarBARA ELLen Joy is well known 
in the camping profession both as 
former president of ACA and as co- 
owner and director of The Joy Camps 
in Hazelhurst, Wis. Her article on 
“Camping’s Challenge Today,” was 
given as the opening speech before the 
Wisconsin Regional Convention last 
year. 


Cuarves C. ALForp is director, with 
his wife, of Crystal Lake Camps in 
Hughesville, Pa. His “Sage of the 
Chain Saw” comes to us at the out- 
come of his experiences during the 
hurricane which hit his area in 1950. 


WiLLt1AM Hi.itcourt, who shows a 
good trick for the Nature Museum, 
is National Director of Scoutcraft, Boy 
Scouts of America. Mr. Hillcourt is 
the author of “A Field Booy of Nature 
Activities.” 

















AMERICAN | 
Approved 
PLAYGROUND 
EQUIPMENT 


Unsurpassed in Design, 
Safety and Performance 











@ It’s the plus factor that makes | 
American the most respected name | 
in Playground Equipment... Plus 
in design—American leads the field. | 
...Plus in performance—Approved | 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children. Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


WRITE FOR LITERATURE 
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AMERICAN 


PLAYGROUND DEVICE CO. 








ANDERSON, INDIANA U.S.A. 


WORLD’S LARGEST MANUFACTURERS OF FINE 
PLAYGROUND & SWIMMING POOL EQUIPMENT 
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Camping 


Challenge 


By Barsara ELiLen Joy 


HOUGHTFUL camp leaders have 

realized for a long time that or- 
ganized camping for children is truly 
a synthesis of a/l known methods and 
practices used in helping children to 
develop in an optimum manner in 
the outdoor environment. One of the 
chief ways we can bring about Better 
Camping for All is to seek continually 
to draw from every field — medicine, 
psychology, psychiatry, the arts, physi- 
cal education and recreation, health 
and safety, social work, religious and 
formal education, to name the most 
common—the information, principles 
and practices we need to know in order 
to make camping the completely 
unique locale in which children may 
flourish and grow and develop better 
and at a greater advantage than they 
can anywhere else. 


We should also constantly aim to 
keep these sources of help in balance, 
so that we may not over-emphasize the 
“isms” and. “ologies” of any one of 
the contributing sources. It is my own 
opinion that the salvation of the pro- 
fession of camping rests in camping 
being increasingly interpreted as an 
educational institution, and to have 
it so identified in the minds of other 
professional people and of the public. 
The term education is used thus in its 
broadest terms to mean systematic de- 
velopment and cultivation of the mind 
and of all other natural powers. It is 
not teaching or instruction connected 
with schools. Camping, or outdoor 
education, therefore, must be consid- 
ered in our own minds and in our per- 
sonal and professional public relations 
practices as an informal type of educa- 
tion, which seeks to contribute wisely 
and well to the physical, emotional, 
mental, social and spiritual develop- 
ment of the individual camper. 
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Today 


On this basis, camping will emerge 
eventually as a profession in itself, 
since it will be the only type of educa- 
tional effort which under one roof, so 
to speak, and in a controlled situation, 
is iN a position to make a wise syn- 
thesis of every known source of knowl- 
edge and of wisdom in the develop- 
ment of our children, the future citi- 
zens of the world. On this basis, also, 
and only on this basis, can we go for- 
ward with confidence and wisdom to 
the achievement of our common ob- 
jective, Better Camping for All. 

Of all the words which have been 
written and spoken on the subject of 
camping in the last fifty years, none 
has expressed this concept more clear- 
ly and wisely than the brochure “The, 
Place of the Organized Camp in the 
Field of Education.” It was originally 
written as a Committee report in 1920, 
and was revised in 1945. I recommend 
that each person who does not own 
this brochure procure one for $0.25 
from our national ACA office and use 
it thenceforward as a Bible in formu- 
lating the philosophy of his own camp 
and as a basis for his operational meth- 
ods and procedures. While on the 
subject of references, there are two 
other recent books of unusual benefit 
for camp directors. These are “Sum- 
mer Magic” by Kenneth and Susan 
Webb, and “The Discipline of Well- 
Adjusted Children.” Section IV of the 
latter should be made required reading 


for counselors in all types of camps. 

The National Program Committee, 
in the brochure which has served as 
basic program material for the Sec- 
tions during these two years, listed 
four topics under which are covered 
the seven Sections of ACA Standards. 
The four topics are: I. The Director; 
II. The Staff; III. The Program; IV. 
The Camp Itself. 

The first two are classified, of course, 
as leadership. We all know that lead- 
ership IS the camp. We know that the 
wisdom accumulated from the other 
professions concerned with children, 
and the knowledge of good camp prac- 
tices held by the management are chan- 
neled directly to the individual camper 
through the counselor. 

We interpret the third topic, pro- 
gram, in the camp setting in its broad- 
est sense. It includes everything that 
happens to a child from the time he 
gets up until he goes to sleep, from 
the time he enters the camp gate un- 
til he leaves it. It means, therefore, not 
only the activities in which he en- 
gages, but what happens to him or to 
her in every phase of living in the 
group while on the camp grounds and 
under the supervision and guidance of 
the camp management. If the camp 
director conceives of camping as a co- 
operative living together of children 
and adults in an environment which 
is of itself rich in opportunities for 
learning social and physical skills, for 


". . The salvation of the profession of Camping 


rests in Camping being increasingly interpreted 
as an educational institution." 


..- Barbara Ellen Joy 
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fun and adventure, the pattern of liv- 
ing will become simplified and the 
need for bolstering from without will 
diminish. Camping then will be camp- 
ing and not a series of importations 
from school, country club, playground, 
recreation center and settlement, with 
accompanying objectives, methods, and 
personnel. 


City Ways vs. Camping Ways 


Life can be so simple, elemental, 
meaningful, and uncomplicated in a 
camp if the adults will relax and focus 
their energies on letting campers fit 
themselves into the environment and 
landscape instead of imposing them- 
selves and their city pressures and 
ideas on them. The basic concept here 
is that city ways are not camping 
ways. The adaptation from one type 
of thinking and acting and living to 
another is pregnant with interest and 
with program possibilities for the chil- 
dren. Skills and knowledge of daily 
use in the city are not of particular 
value in the woods, in a canoe, or on 
the mountain trail. 

One’s strength and agility and learn- 
ing are pitted against fire, wind, water, 
weather—tangible objects, impersonal, 
non-predictable enemies. When a group 
shares experiences of this kind there 
is nothing artificial or simulated or 
counterfeit in the whole picture. This 
is different, thzs is adventure, this is 
REAL. This is what children come to 
camp to find, with shining eyes and 
singing hearts. Unfortunately they do 
not always find it, for the simple rea- 
son that the camp is so planned and 
so organized that this real camping 
experience is lost in the shuffle of 
over-planned schedules and of import- 
ed activities. It is lost in the require- 
ments of a cut and dried award sys- 
tem. It is lost in the limited capacities 
and attitudes of leaders. 

But fortunately many camp people 
know that this different environment 
and the program it inspires can be 
made and kept simple and sound, 
natural and _ stimulating, adventure- 
some and free. This specific philosophy 
regarding camp program is certainly 
basic as we consider ways and means 
to promote Better Camping for All. 

Our camps are organized around 
group living, for the very nature of 
camp organization provides for a 
great deal of group sharing, planning 
and working, just to live together in 
a reasonably harmonious and com- 
fortable manner. The inevitable living 
group projects provide additional op- 
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portunities for group decision and ac- 
tivity. It is chiefly because of these facts 
that camp is a unique educational and 
socializing experience for the growing 
child. But, in our enthusiasm for the 
camp form of group life which is our 
natural domain, we must not forget 
the primary fact that the group ex- 
perience is only one of the many in- 
gredients which go into a_well-bal- 
anced camp diet. 


Clifford G. Sofield 





Our present cycle or stage in camp- 
ing stresses decentralization. Conse- 
quently we have heard a great deal 
the last few years about using the liv- 
ing group as the primary program 
group, and about applying the “group 
process” method of city groups to the 
camping situation. In this matter, I 
agree with a statement in a recent 
brochure sponsored by ACA that camp 
boards, administrators and executives 
must guard against over-decentraliza- 
tion, lest it inevitably decrease the 
quantity and quality of worthwhile 
elements in the socializing aspects of 
the larger camp community. 


The Individual Camper 


For there is another equally impor- 
tant basic concept in our objective of 
Better Camping for All. This concept 
is that the camping experience should 
develop the individual child, not only 
as a member of a group, but as an en- 
tity who has needs and desires apart 
from those fulfilled for him through 
the inevitable and induced group shar- 
ing, planning, playing, and living to- 
gether. We know theoretically, at least, 
that the atmosphere or climate of a 
well-organized camp should be pecu- 
liarly suitable for such an objective. 
But continued conformity to group 
decisions, even though they may be 
made on a democratic basis, cannot 


accomplish this objective. Increasingly, 
we are seeing cautious references made 
to this fact. 

So, I have an idea that the next dis- 
cernible trend or stage in the develop- 
ment of camping will be concerned 
with this broad concept of developing 
individuals. This concept of focussing 
attention on the individual will be 
gradual, of course. It will present a 
great challenge to the ingenuity of 
camp executives, and to their knowl- 
edge of children, and to the same in 
their associates. It will be a far cry 
from the “over-simplified and almost 
primitive camping philosophy” which 
still dictates some of our program pro- 
cedures today. 


But it has been proved in many 
camps that a camp program can be so 
planned that the needs and desires of 
the individual child, compounded from 
his home and school background, his 
physical and mental capacity, his po- 
tential talents, and his present level of 
development, can be adequately met. 


We will learn better how to make 
allowances in our camp programs for 
these differences of needs, capacities 
and abilities of the individual camper, 
and for the extent and complexities of 
human differences. 


We will find ways to relieve the in- 
dividual of group pressures, at least 
part of the time. We will find better 
ways to help the individual become in- 
dependent, self-confident, and able to 
use his own resources. We will better 
know how to give a child confidence 
in his own ability to manage his life, 
to make his own decisions, indepen- 
dently of the group. We will stress 
original and creative development on 
an individual basis. We will learn how 
better to bolster personal courage, to 
enable him to know the difference 
between right and wrong, to disdain 
expediency, to honor integrity and 


good faith. 
We can and will help him, through 


his camp experience, to become rea- 
sonably independent in thought, en- 
deavour and action, so that he may be 
able later on to resist propaganda and 
the subtle sophism of pressure groups, 
and have the courage to stand up and 
be counted. We must strive “to pene- 
trate beneath the surface of the cliches 
and slogans which cover the public 
mind, and to set in motion those spon- 
taneous and fresh insights which lead 
toward personal truth and _ personal 
value. By so doing, we may succeed 
in moving the private consciousness 
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of the camper into a condition of 
eager inquiry, and begin the process 
toward a philosophy which he himself 
will complete.” “Group action and 
community action, the declarations and 
resolutions of organizations, are eftec- 
tive, but the first step, some time, some 
place, must be taken by an individual. 
.. We must show as individuals what 
kind of people we are as a nation.” 


And so, as camping grows with the 
years, let us hope and pray that some- 
how we as leaders may “learn how to 
speak not only to the social self of the 


child camper, the participant in the 
world’s complexity, but also to that still 
remaining solitary self that can never 
be caught up in the interdependence 
of the swiftly changing world.” 


This emphasis on the development 
of the individual as a vigorous and 
strong personality, able to resist the 
pressures of modern life which seem 
to conspire to crush him and to make 
him conform to a stereotype set by 
governments and group and _ public 
pressures, will be the next great chal- 
lenge to camping. Its ultimate accom- 


plishment may well be its most noble 
purpose and its greatest glory. 


So, try to catch the overtones which 
speak to you of these twin concepts— 
the simplifying of the camp program 
and emphasis on the individual camp- 
er. And, in all our deliberations and 
in all of our camping endeavours, let 
us always remember that, like An- 
taeus, we shall renew our wisdom and 
our strength every time we go back to, 
and shall remain invincible in our 
purpose as long as we maintain, our 
contact with Mother Earth. 





~ Picture TAKING 
iS Import 


O MANY camp directors and to 

many campers also, “photography” 
means darkrooms and chemicals and 
the technicalities of developing, print- 
ing and enlarging. 

There is great appeal in 
processes, and great usefulness. 

But from the point of view of ap- 
propriateness to camp life and in 
terms of its values for character de- 
velopment, sharpened perception, and 
long range utility, picture taking 1s 
even more important. 

The use of cameras in camp should 
definitely not be predicated on fine 
equipment. The simpler and sturdier 
the cameras are the better. And in 
terms of what can be accomplished, 
the simple camera offers a camper prac- 
tically unlimited scope. Most such 
cameras are today equipped to take 
flash pictures, so that the old limita- 
tion of inadequate light conditions 1s 
largely eliminated. Another factor in 
favor of the simple camera, with or 
without flash, is that the user can con- 
centrate his attention on making his 
picture say what it should say without 
worry about complicated diaphragm, 
shutter and focus settings. 

Much progress has recently been 
made in camp use of a kind of photog- 
raphy which does. not even require a 
camera. Such pictures are called Photo- 
grams or shadowgrams and have been 
found valuable in the teaching of cer- 


these 
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tain nature subjects and in presenting 
the basic idea of pictorial arrangement 
or composition. A photogram is noth- 
ing but a negative shadow image of an 
object which is placed flat on a piece 
of photographic paper. After a short 
exposure to strong artificial overhead 
light, the photographic paper is de- 
veloped in the usual printing sequence, 
and the completed picture can thus be 
obtained for observation and discussion 
in a minute or so. With ordinary 
photographic paper, photograms can 
be made in rooms which have a fairly 
high level of yellow-green “safe” light. 
A relatively new kind of printing 
paper is now available, which can be 
used in ordinary room light without 
need for special safe-lighting of any 
kind. The only limitation currently 
imposed on the use of this new paper, 
which is called Velite, is that it is 
generally available only in small sizes 
appropriate for printing single snap- 
shots. 

Conventional camera photography in 
camp has many possible and useful ap- 
plications. For example, in the teach- 
ing of any of the nature subjects, 
campers can be encouraged to record 
what they see with their cameras. In 
so doing they not only get good rec- 
ords of important phenomena, but 
automatically develop their own pow- 
ers of observation. For practically all 
nature study work a simple camera is 


entirely adequate; for pictures made at 
closer than 4 or 5 feet, there are simple 
inexpensive supplementary lens _at- 
tachments. 

An obvious and useful application 
of picture making in camp _ projects 
is the recording of progress in a given 
field. For example, the making of an 
Indian headdress can be pictured from 
start to finish in a series of half a 
dozen pictures which will serve both as 
vivid reminders of a glamorous proj- 
ect and as how-to-do-it instruction for 
other campers. 

The camera can also be used to 
heighten the camper’s appreciation of 
his world and his universe. A time ex- 
posure with the camera aimed at the 
North Star will produce a startling 
and fascinating pattern of star trails 
which will teach the average young- 
ster more about the relation of the 
earth to the stars than he can learn 
readily in any other way. Similarly, 
the path of the moon across the sky 
can be graphically shown in an ex- 
posure even as short as 5 or 10 min- 
utes. 

Skills in sports or athletics can be 
improved through the study of photo- 
graphs made at various stages of the 
camper’s career. Even with the rela- 
tively slow shutter speed of the simple 
camera, it is possible to picture certain 
characteristics of form and style which 
any coach or counselor can utilize in 
improving the camper’s technique. 

Possibly the most important reason 
for stressing photography in camp is 
that there is an increasing tendency to 
place photographic picture making 
among the basic modern skills. Es- 
sentially, photography is a means of 
communication, and the _ individual 
who enters any career, or vocation, 1s 
better equipped if he or she knows 


how to use a camera. 
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By LiLttian ZARAKOV 


HAT IS wrong with our 

food? The dietitian, chef, and 
cooks are all experienced. Yet, com- 
plaints are coming in about our food? 
It’s not fair!” This sort of plaintive 
cry echos along school headmasters’ 
offices as well as camp offices—winter 
and summertime, too. 

Visitors, casual or concerned, urge 
that “something be done” about the 
food at schools and camps . . . the 
sameness, the flat puddings for des- 
serts, the lack of taste in the salads or 
lack of salads entirely, the dark 
stringiness of the meat slabs, the gen- 
eral absence of “oomph” in the food 
as a whole. 

It’s unfair, but a camp’s food repu- 
tation is only as good as the last meal 
served. And every staff member and 
camper is eternally asked “How is the 
food?” Letters start “How is the 
food!” During the winter, parents 
seeking information will post the 
query “How is the food?” Counselors 
looking for jobs will demand the same 
information from the employment 
bureau, former staff members, campers. 
and even the director himself. 

Excellent tasting, looking, appetiz- 
ing meals will not come to a camp 
because of the dietitian or cooks, 
amount of money even lavishly spent, 
elaborate kitchen equipment or ap- 
pliances. Good meals will come only 
when the director himself puts time, 
effort, money into finding out what is 
“good food,” how to cook “good 
food,” and how to serve “good food.” 
By “good food” we mean what the 
public—of which campers, staff, and 
parents consist—calls “good food.” 

The camp director might as well 
face this fact. He must learn to know 
what is good food and then he will 
be able to see to it that only good food 
is served in his camp . . . meal after 
meal, day after day, week after week, 
month after month. 

It is a good idea to establish a sys- 
tem so that only an hour or two daily 
will have to be spent in seeing to it 
that “Wonderful!” is the answer to 
“How is the food?” each time the 
question is asked. 

The following suggestions will hel> 
establish such a system: 

1. The camp director must force 
himself to go to the best restaurants 
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and hotels and to the most famous 
eating places anywhere near his home, 
camp, route of travelling during the 
winter. 

2. He must talk to the “captain” 
often; chefs will allow you to visit 
kitchens or discuss foods with you. 

3. Try taking the “Cordon Bleu” 
course. If you can’t go to all lectures, 
try for one or two, and send someone 
to other such lectures on marvelous 
food and food ways. 

4. Go to food exhibitions; listen to 
the talks; taste the demonstrations. 

5. Don’t neglect the daily articles in 
your paper; buy the latest books — 
whether on salads, sandwiches, or any- 
thing. Try some recipes youself. 

6. Lastly, put your mind in the right 
frame to feel that this is as vital to 


and cheapness are just, more will be 
lost in enrollments from food causes 
than for other more evident reasons. 
Depending upon a good dietitian is 
no guarantee that your food will be 
as good as you want it. Dietitians 
are often lacking in cosmopolitan back- 
grounds in foods. They attend insti- 
tutional type dietetic schools, many of 
them old fashioned, and pointing only 
toward mass feeding. Menu planning 
is around the basic seven and cheap- 
ness in price, rather than satisfying 
finicky campers and counselors. And 
why shouldn’t the staff speak out? Ac- 
tually the camp benefits when correct 
measures are taken to satisfy their 
expectations, if these are just and fair. 


So, you may find is necessary to send 
your dietitian, on her day off, to a 
nearby city for a real Chinese or 
Italian dinner or Smorgasbord. Also, 
supply her with cosmopolitan cook- 
books. And don’t neglect to do this in 


winter too. A real camp dietitian can 


The 
Director's 


Food 





hesponsibill 


the success of your camp as any other 
single factor. Indeed, it is more vital 
than that smooth baseball field or the 
tennis courts. — 

A director hears the complaints 
about the equipment, but not about 
the food. People are surprisingly 
“touchy” about coming right out with 
food complaints. But if these silent 
complaints about the sameness, inade- 
quate quantities, lack of eye appeal 


be trained, though it may take two or 
three summers and winters. 

This holds true for those faithful 
cooks in whom the director places 
great confidence. They, too, may well 
need to learn the newer concepts of 
cooking. 

Infinite attention to details in and 
around the kitchen bespeaks the 
genius of the camp director as much 
as in any other of the fine arts of life. 
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A shooter’s eye view of a target range. 
Targets are located 50 feet from the 
shed. Natural earth backstop catches 
bullets after they strike the targets. 





Your 


YOUNGSTER .. . a rifle. 
The affinity is as powerful as 
iron filings to a magnet. 

There are some who see it as a 
heritage from pioneer ancestors who 
depended upon their firearms for de- 
fense and food. Others see the in- 
fluence of cowboy heroics of television 
and moving pictures. 

But it is more than possible that the 
strongest factor is the example of to- 
day’s 20,000,000 adult Americans who 
own and use rifles and shotguns. 

Whether it is one or a combination 
of all these points, there is a once-in- 
a-lifetime thrill for the boy (or girl, 
for that matter) who handles a rifle 
for the first time. That so many 
grownups enjoy shooting indicates a 
retention of the enthusiasm beyond 
boyhood and girlhood. 

An increasing number of summer 
camps in recent years have added 
rifery to their programs. One of the 
principal reasons for this trend is the 
discovery that target shooting appeals 
strongly both to the quiet, non-athletic 
youngster and to the aggressive and 
athletically inclined camper. 
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Learning how to handle a Winchester 
22 at Camp Washington, sponsored 
by the Girls’ Division, Morristown, 


N. J.. YMCA. 


“It develops so much self-control 
and sense of responsibility that in the 
unlikely event riflery was dropped 
from our program,” said John How- 
ard, director of Tabor Academy Sum- 
mer Camp at Marion, Mass., “I be- 
lieve a vital factor in character de- 
velopment would be lost.” 


The value of riflery as a camp ac- 
tivity was recognized at Tabor in 
1916. Target shooting was established 
at that time as an elective portion of 
the camp program. An average of 
more than 80 boys of 125 enrolled in 
the camp have selected riflery each 
week through these years. It has a 
greater enrollment at Tabor than such 
electives as nature study, baseball, 
archery, tennis and crafts. It has 
ranked with swimming and sailing— 
Tabor’s two non-elective activities — 
as first choice among the campers for 


37 years. 
Benefits of Riflery Training 


In describing riflery as “a major ac- 
tivity and not a side issue,’ Mr. How- 
ard said the benefits of riflery training 


By GEorRGE FREMAULT 








are particularly marked in the cases 
of nervous or boisterous youngsters. 


“We have been able to see the 
amazing results on _ high © strung 
boys” said Mr. Howard. “The train- 
ing discipline needed to become a 
good, safe shooter and the self-estem 
this gives are amazing. It is very 
easy for us at Tabor to understand 
why so many doctors are recommend- 
ing riflery for nervous younsters. 


“Sending a boy home at the end of 
a camp season is not merely a matter 
of giving him a coat of tan and an- 
other inch of height along with some 
pleasant memories,” he said. “Part of 
a camp’s success is in helping to de- 
velop a more mature citizen.” 


“Sending a boy home at the end of 
a camp season is not merely a matter 
of giving him a coat of tan and an- 
other inch of height along with some 


pleasant memories,” he said. “Part of 


a camp's success is in helping to de- 
velop a more mature citizen.” 

Mr. Howard believes that a riflery 
program plays an important role in 
this phase of a good summer camp. 
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Tabor’s target shooting program is 
directed by Mr. Howard, who is 
coach of the Tabor Academy rifle 
team during the school year as well 
as assistant to the headmaster. His as- 
sociates at the camp are Roy Haskell, 
a Syracuse University graduate who 
teaches clinical psychology at the Uni- 
versity of Massachusetts, and Philip B. 
Clough, a Westminister School in- 
structor. All three are qualified Na- 
tional Rifle Association instructors. 


Mr. Haskell is a former Tabor 
camper who has been a counselor and 
riflery instructor for six seasons. He is 
as strong an advocate of riflery in the 
summer camp program as is Mr. 


Howard. 


Rifle classes are held at this Mas- 
sachusetts camp six days each week 
throughout the two-month camp sea- 
son. Twelve boys at a time attend 
one of the three one-hour sessions at 
the range. 

The start of the camp season finds 
the boys learning the very rigid rules 
of safe gun handling and the proper 
care of a rifle. Any youngster who 
fails to observe every one of the rules 
on every occasion is barred from fur- 
ther attendance at rifle classes. One 
of the most important rules observed 
by the Tabor boys calls for them to 
“treat every gun with the respect 
due a loaded gun.” Another demands 
that bolts of bolt action rifles used on 
the range remain open until a boy is 
ready to begin shooting. 


Rifle handling and trigger pull tech- 
nique are demonstrated well before 
a youngster is permitted to shoot at 
his first target. The boys also are 
taught to recognize the proper sight 
picture with the aid of an_ instruc- 
tional sighting device which fits over 
the muzzzle of the rifle. 


Procedures throughout are those of 
the NRA junior shooting program. 
Prone, sitting and off-hand shooting 
are taught to each camper. 

“Each forward step is recognized 
with an award,” said Mr. Howard. 
“These early lessons are easy enough 
to maintain the interest of the young- 
est or the most inept shooters.” 

The interest in target shooting de- 
veloped at Summer camp is one which 
usually continues after a youngster has 
passed camper age and many of the 
boys become members of high school 
or college rifle teams, he said. 

“Riflery is one of the few com- 
petitive sports which participants can 
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continue when they no longer can 
play baseball or other physically de- 
manding games,” the Tabor Camp di- 
rector said. 


Facilities Needed 


Tabor’s riflery program was a natu- 
ral outgrowth of the target shooting 
classes which have been a part of the 
regular sessions of Tabor Academy for 
many years Facilities at the camp con- 
sist of an outdoor range, a shooting 
shed, 25 Model 52 Winchester bolt ac- 


tion target rifles, slings, instruc- 





examines one of the National 
Association targets. Brassards 
shooting jacket were earned 


Camper 
Riflery 
on his 
during 
shooter. 


several seasons as an active 


tional sighting devices and ammuni- 
tion. Peep sights are used on the 
rifles. 

The range is located several hun- 
dred yards within a wooded area well 
away from all other activities. The 
shooting shed is 100 feet long and 20 
feet wide. Its open side faces the 
shooting range which ends at a steep 
bank. 

In discussing the requirements of 
summer camps which might be con- 
sidering the addition of riflery to a 
future program of activities, Mr. 
Howard said the principle need is for 
an adequate and safe shooting range. 

“A hillside well away from other 
camp areas is the finest backstop. If 
natural terrain: is selected with care, 
the range itself can be readied at very 
little cost and effort. The NRA can 
furnish plans to any camp director.” 


Qualified Instructors 


Mr. Howard said two qualified in- 
structors should be assigned to each 
riflery class. Although instruction 


groups can be as large as the coun- 
selors can conveniently handle, actual 
shooting by beginners should be re- 
stricted to five campers. These shoot- 
ing groups can be enlarged to as many 
as 15 youngsters when each is thor- 
oughly familiar with all safety pro- 
cedures and with gun handling. 

The importance of a good instructor 
was stressed by Mr. Howard as “the 
main element in the success of riflery 
as a Summer camp activity.” 

“National Rifle Association training 
is the best qualification for such a 
job,” said the Tabor Camp director. 

He said that a list of qualified riflery 
instructors interested in camp work 
may be obtained by a camp director 
from NRA in Washington. Another 
source of riflery instructors are the 
rifle coaches of college, preparatory and 
high schools, he said. 

Although he feels that any good 22 
caliber rifle can be used for a camp 
riflery program, Mr. Howard is con- 
vinced that those of the finest quality 
are the best investment because “the 
best will last for many, many years if 
they are given proper care.” Those 
which lend themselves to single shots 
are safest and best for young shooters, 
he declared. 

The Tabor director, who is assistant 
to the headmaster during the regular 
school session, said he has rarely en- 
countered a camper or schoolboy who 
did not like target shooting. 

“Most boys shun anything that looks 
like hard work, but they actually like 
the tough assignments which are re- 
quired for anyone who is hoping to 
shoot well,” he said. “It’s a little rough 
at first on any high-strung youngster 
to develop the concentration which 
good shooting requires, but you won’t 
find many boys unwilling to buckle 
down to it.” 

Scores of boys have learned through 
riflery at Tabor that hard work is 
necessary for success, said Mr. Howard, 
who added that “they usually show 
the results of their lessons in every- 
thing else they try after a season or 
two of shooting.” 

In addition to literature available 
from the National Rifle Association, 
Washington, D. C., camp directors 
can correspond with V. J. Tiefenbrunn, 
shooting promotion manager, Win- 
chester Repeating Arms Company, 
New Haven, Conn., concerning any 
individual problem they might have in 
connection with a proposed or already 
established riflery program. 
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American 
Camp 
Week 
1954 


By Lou HanpbLer 
Chairman, ACA Public Relations 
Committee 


GOOD question to ask is “Why 

American Camp Week?.What is 
its purpose?’ We have nothing specific 
to sell—no special camps to promote 
and no outstanding personalities to 
develop—so, what’s the idea? Our idea 
is simply this: 

1. To set aside a definite time each 
year when all people interested in the 
growth of good camping may con- 
centrate their efforts to present the 
picture and story cf Camping, as 
it exists today, in every area of our 
broad and bountiful America. 

2. To bring the story of Camp- 
ing, as a unique American educa- 
tional contribution, to the very large 
group of uninformed parents, who do 
not know what it holds for them and 
their children. Many adults do not 
know of the existence of our pro- 
fessional group of self-less, dedicated 
members, and the work being done 
by them to raise the standards of 
present day camping in all of its as- 
pects of leadership, health, safety, pro- 
gram. 

3. To bring to the American popula- 
tion as a whole the important fact that 
any child can and should go to Camp 
—regardless of financial position, re- 
ligion, or heritage. 

4. And most important of all—to 
show Camping today as important in 
the steady growth of American chil- 
dren as going to school. 

American Camp Week will be suc- 
cessful in achieving these ideas only to 
the extent that those people who are 
professionally or semi-professionally 
engaged in the entire camping move- 
ment participate in “spreading the 
Gospel.” 
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Before we put down the “how to do 
it” we ought to again think of the 
“why do we want to do it.” We surely 
won't sign up many campers as a re- 
sult of our efforts during this seven 
day period; we have no special axe 
to grind. Then why do we want to 
tell more people about camping when 
our camps today are filled to over- 
flowing—and we can’t even accom- 
modate those who apply late in many 
of our camps. Simply, it is this: 

We need more and better camps 


have camping experiences as_ they 
grow to adulthood, points up the need 
of a really big job to be done by 
Camping people. 

We come now to “How do we do 
it.” To us this “How” falls into two 
broad areas — nationwide and locai. 

Nationally, American Camp Week 
seems to be the best single way to 
provide material on camping to the 
overall population. The effort is a con- 
centrated one by everyone in Camp- 
ing through every: means of public 








American Camp Week is May 1-8. Each year 
thereafter, the same dates, May 1-8, will be ob- 
served as such by ACA and its entire member- 
ship of individuals, camps and organizations. 
This is a decision which will make it easier for 
those organizations who plan their activities 
well in advance to include those dates in their 
Public Relations preparations. 








to accommodate the millions of 
school-age children who have never 
had the benefit of a good camping 
experience. The only way we are go- 
ing to get those camps, improve our 
standards, and interest more and better 
staff to man those camps, is by creat- 
ing a desire for camping in he very 
large part of our population who do 
not have that desire today, only be- 
cause they don’t know what they 
are missing. 

We' can accomplish this: 

1. By doing a vigorous job of ad- 
vertising. 

2. By providing “better camping for 


all” in our present camps. 


3. By providing more leaders 
through expanded counselor training 
programs. 


4. By concentrating our efforts in 
a “Big Week” such as we now plan, 
while at the same time educating those 
who don’t know, that Camping is a 
full-time, year-round job; and 

5. Showing that Camping offers 
great opportunities for growth to 
campers because of its round-the-clock, 
day-to-day staff contact with them. 


The need for a steady, continuing 
flow of information on “What is 
Camping” is apparent, especially when 
one views the overall picture. Con- 
trasting those who do not go to camp 
with the very large number, in the 
tens of millions, who could and should 


communication — newspapers, maga- 
zines, radio, television, and movies. 

Another way to give nationwide 
attention ‘to Camping is through pub- 
licity which prepares, attends, and fol- 
lows our Biennial National and Re- 
gional Camping Conventions. Here 1s 
where the Public Relations Commit- 
tees of the 47 Sections of the Amerti- 
can Camping Association can do their 
best work. The National effort:is suc- 
cessful only to the extent that the local 
sections do their jobs for it is here in 
the local areas that the people we 
want to reach receive their informa- 
tion. 

They write the articles which the 
local newspapers print about local 
camp people and local camp projects— 
keeping in mind that every section is 
contributing toward the national 
camping picture. 

They prepare material which goes 
into magazines, photographs and color 
stories on individuals who are locally 
known. They prepare dramatic ma- 
terial for local television _ stations. 
They arrange for radio interviews and 
talk about the kind of camping which 
goes on in their sections. They project 
films on camping and discuss them 
at meetings with groups of interested 
adults and children. They talk to 
Service Clubs, Parent-Teacher Associa- 
tion gatherings, Red Cross meetings, 
School meetings, Grange, 4H, club 
rallies, and so on. 
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Keep Your Camp 


Jeopardy 


Drowning, suffocation, 
strike unannounced. 
Most of the prevention 
is yours if your camp 
is equipped with a 
STEPHENSON 
RESUSCITATOR 





You will then have avail- 
able at low cost dramatic, 
effective insurance against 
the unforeseen, the acci- 
dental, the careless. 

Write for information, Dept. 3 


FED BANK QR, IF 
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BOONDOGGLE RACK 





FREE with 1200 Yd. Orders 


Convenient Rack or Cabinet Dispenser pro- 
vided as a special service to camps. Can 
be tacked on wall or placed on table for 
easy unwinding. No loose spools. High- 
est quality lacing in beautiful colors. In- 
struction booklet included. 


Each Cabinet contains twelve 100-yard 
spools, our standard color assortment, or 
you may specify colors. 


12 SPOOLS — $13.50 


NEW CATALOG — 60 pages describing 
over 1,000 items. Please write Dept. C 
| on organization stationery. 


CRAFT SERVICE 


ver fwo DECADES of Service 








337 University Ave 


Rochester 7, N.Y 
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Here is good Public Relations at its 
best—carried on by individuals in a 
local setting reaching those whom 
they know best and talking to them 
in the language and on the level most 
familiar to both the speaker and the 
audience. 

Locally, the job of disseminating in- 
formation takes on the aspects of year- 
round camping effort. Using all of the 
aforementioned media of communica- 
tion as the sections have their regular 
meetings, rallies and conventions — 
makes the process of presenting Camp- 
ing, a continuing, day-to-day and 
month-by-month experience. The Na- 
tional ofice of the American Camping 
Association with its trained, experi- 
enced and enthusiastic personnel, its 
backlog of pertinent and readily avail- 
able publications, and its singleness 
of purpose in presenting the best in- 
formation on Camping stands ready 
at all times to lend its facilities to the 
Sections. 

Camping Magazine, our National 
publication, improving as it does with 
each issue, is doing a magnificent 
job in giving dignity and vitality to 
our growing profession. Its articles on 
what is taking place in Camping 
lend support to all of our efforts in 
educating the reading public. 

Locally, sections through their Pub- 
lic Relations Committees can point 
up American Camp week in some or 
all of the following ways: 

1. Prepare a mewspaper story or 
stories on American Camping for the 
local daily or weekly newspaper. Dis- 
tribute this story to every newspaper 
in the entire section. Include some 
good camp pictures suitable for re- 
production. 

2. Ask the cooperation of all local 
department stores for window space 
to set up a display of Camping. 

3. Display Camp Week Posters (ob- 
tainable from the American Camping 
Association office, 343 South Dear- 
born St., Chicago 4, Ill.) in suitable 
places, school bulletin boards, libraries, 
store windows. 

4. Prepare photographic displays of 
camp groups, activities, ect. in the 
local photo shops and in other suitable 
places. 

5. Establish a Speakers Bureau. 
Utilize your well-known Camping per- 
sonalities; publicize this Bureau and 
try to make its services available to 
local Service Clubs—all of whom are 
interested in Children and Camping. 
Some of these would include Rotary, 


Lions, Kiwanis, Optimists, Exchange. 

6. Local Chambers of Commerce 
would be happy to use their facilities 
for publicizing Camp Week. 

7. All the major Youth Organiza- 
tion will want to include Camp Week 
in their own bulletins and newsletters. 
Boy Scouts, Girl Scouts, Camp Fire 
Girls, YM and YWCA’s, YM and 
YMHA’s, Boys Clubs, Red Feather 
agencies, Church organizations, Salva- 
tion Army, Boards of Education, and 
sO on. | 

8. Ask your radio and television sta- 
tions for an opportunity to have your 
Camp leaders and Section members in- 
terviewed on their Public Service pro- 
grams. They will be pleased to do 
so. 

9. Parent-Teacher Associations will 
be pleased to cooperate with Camping 
people in having speakers. 

10. Local camps may wish to make 
their camps available for inspection 
and visits by interested groups or in- 
dividuals during the American Camp 
Week. 

11. Essay contests can be encour- 
aged as a school project or as an 
organizational activity—““What My 
Camp Means To Me,” or “A Day 
at Camp,’ or “My Most Interesting 
Camp Experience” or any number of 
subjects lend themselves to essays on 
Camping. 

The above are just a few of the 
ways in which Section Public Rela- 
tions Committees and all individuals 
in and out of Camping can publicize 
American Camp Week. Ideas, and 
combinations of ideas to promote good 
will for organized Camping know 
no bounds. 

The Camping movement in the 
United States and Canada has grown 
to such an extent and has accrued 
for itself so much universal ap- 
proval, that it has become as im- 
portant in the lives of our children 
as does good schooling. Yet there is 
still the need to bring this important 
fact to more and more people who 
should know what Camping is, what 
it can offer their children, and what 
they can do about it to bring their 
children into a good camp situation. 
We are proud ‘of our Camping pro- 
fession. We are proud of its history, 
its present, and its future. Now let us 
tell those who are uninformed all 
about it. 

That. is the “Why” of American 
Camp Week. The “How” is up to 


us. 
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A new high in interest 
from a small investment 


You'll know you’ve struck it rich when they and a safe backstop are all you need. 


come running—even kids that are usually on Remington has free literature and plans to 

the sidelines. And the returns are just begin- help you get started. They’re yours for the 

ning. Your camp riflery program draws interest asking. Just send a card to Rifle Promotion 

year after year. For what boy doesn’t dream of Section, Dept. CM-3, Remington Arms Com- 

learning to shoot! pany, Inc., Bridgeport 2, Conn. 
There’s no reason why the dream can’t come 

true. Supervised target shooting is one of the 

safest outdoor sports. What’s more, it’s one FREE BOOKLET—"HOW TO SHOOT” 

4 ctivity in which any boy can compete—regard- This colorful new cartoon booklet will be a big help 


. . ‘ ‘ to you in your camp riflery program. A real inter- 

less of physical S1Ze. Win, too, if he works at it. est getter for the youngsters. Shows how to shoot 

You can have a modest rifle program for safely, best shooting pene many opt 

= ° : games, and other subjects of interest to the young 

surp risingly little money . A few Remington shooter. Just ask for ‘‘How to Shoot’”’ booklet and 
Model 513T or 521T rifles, targets, ammunition let us know how many free copies you need. 


Remington 
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Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 





RS Reena OO 


Remington Model 521T “Matchmaster” is Reg. U.S. Pat. Off. by 
22 caliber target rifle Remington Arms Company, Inc., Bridgeport 2, Conn. 
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Sailing Department in irons? 
Come out of the doldrums by 
having counselors fry this new, 


tested .... 


Method of Teachin 


COUNSELOR using this ma- 

terial should understand that it 
does not include all of the ramifica- 
tions of a complete sailing course, such 
as types of craft, parts, etc.; it is 
merely an approach or method of 
presenting the theory of sailing in a 
clear, concise manner, using the men- 
tal image of the chart, or the chart 
in the beginning stages. The letters 
help clarify the point from which 
you started and where you are go 
ing. This will help you present a 
clearer picture to the young sailor. 


An explanation of the five main 
points of sailing can best be presented 
by setting up a problem or situation. 
A simple, clear way to present the 
points of sailing is to either “make 
believe” or actually place your sailboat 
-in the center of a round lake, calling 
the center or pivot point “A.” With 
your young sailors aboard, and the 
chart on a clip board you are ready to 
actually or theoretically go through all 
the points of sailing. Keep the check- 
ered area of the chart turned toward 
the wind; this gives you your actual 
condition at that time. Go around the 
clock starting from a close hauled 
position on port tack on line A to 
B. Wear off and explain each sailing 
point and how to stay on this point 
by aiming at an object on shore, read- 
ing the waves, checking chart and 
checking the tell tales on shrouds. 


You keep the sailboat on each of the 
sailing points on port tack just long 
enough to let everyone aboard check 
that position and understand it. Then 
you wear off until you are on the 
next point of sailing. As you go 
through the various points of sailing 
on port tack, close hauled, close reach, 
reaching and broad reach, check each 
one. As you get into the pbbing area 
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near the 5th point of sailing which 
is running free explain that this is a 
dangerous area because the main sail 
has to change sides. Execute a gentle 
jib and explain how to safely do this 
maneuver. Then run free on starboard 
tack with jib sail propped out on port 
side to show wing and wing position 
of sails. 

Continue around the clock; your are 
now on a starboard tack as your sails 
changed sides when you jibbed. Work 
around the clock back through the 
points of sailing you covered on the 
port side until you get to the close 
hauled poistion on the starboard tack. 
You have now been around the clock 
and have covered all of the possibilities 
except how to sail in the checkered 
area which is the direction from which 
the wind is blowing. To sail in this 
area a maneuver called coming about 
is executed. It differs from jibbing in 
that when you jib the wind is blow- 
ing across your stern and when you 
come about the wind is coming over 
the bow. If you care to sail due north 
into the checkered area you can get 
there by going from A to O by sail- 
ing close hauled, then coming about 
using O as pivot point and then sail- 
ing from O to J. 


Points of Sailing 


You can now go anywhere in the 
lake. You have the fundamental theory 
of how to get from A to any spot 
in the lake or on shore. Each point 
of sailing is more fully explained in 
the following paragraphs to tell you 
just what might and usually does 
happen on each of these points of sail- 
ing. 

Ist Point of Sailing—Crosrt Hau ep 
—Sailing within 4 points (45 degrees) 
of the wind with sails trimmed in 
close. On diagram, A-B represents ship 


By Irv Simone 
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sailing close haul on port tack, and 
A-B’ represents ship close haul on star- 
board tack. When luff edge of sail be- 
gins to waver or flutter on this point 
of sailing, fall off to keep from going 
“in irons.” If you want to come about 
or change tack, the bow has to swing 
across the wind 90 degrees from A-B 
to A-B’, and this calls for a little 
headway and a hard jam of the tiller 
into the sails. 

2nd Point of Sailing—Crost Reacu 
—Sailing within area between close 
haul and a wind on the beam between 
4 and 8 points of the wind, a wind 
on the beam is at right angles to ship. 
On this point of sailing you can make 
a little more headway than on close 
haul because you are able to catch 
more wind in your sails. There is also 
less squeeze play on craft as the wind 
is coming aft of the beam. 

3rd Point of Sailing—ReacnHinc— 
Sailing from 2 points aft of beam to 
4 points abaft of the beam. In this 
position your beam is at right angles 


to the wind and your sails can be 


said to be a quarter of the way out. 
You can heel here easily if it is desired 
by pulling your sails in a “close haul” 
position. The wind, being at right 
angles to the beam and sails, makes 
the ship list to lee side, called heel- 
ing. This heeling can be done in a 
light breeze, but is it not wise for be- 
ginners to heel very much on this 
point of sailing with a heavy blow. 
On any point of sailing there is a 
more or less set position of the sails, 
but this can be changed as desired 
depending on the amount of wind 
you cand handle. Example: If you are 
sailing on a close reach and a squall 
comes up or it is a puffy day, you 
could let your sails out to sail position 
for a broad reach. In other words, 
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maintain your course and spill the 
wind you cannot handle by letting 
your sail out. This is something be- 
ginners find hard to do; instead of 
spilling the wind they head the ship 


into the wind for temporary safety. 


4th Point of Sailing—Broap ReEacH 
—Sailing within area between wind 
on the beam and wind on the quarter 
(45 degrees.) This is your fastest point 
of sailing because both sails are in use 
and the craft has very little lateral 
resistance, as it is going with the 
wind. There is also an action and reac- 
tion between the front side of the jib 
sail and the back side of the main- 
sail. As the wind swirls off the jid 
it creates a suction effect on the main- 
sail. 


5th Point of Sailing—Runine FREE 
—Also called wing and wing or but- 
terflying. This is sailing when wind 
is from nearly astern (90 degrees,) an 
area between wind on the quarter 
either way. This is jibbing area. This 
point of sailing would seem to be 
the fastest, but the craft is down at 
the head due to the fact that sails are 
well forward on beam and wind is 
astern. The jib sail, as a rule, is of 
little value, as it will flutter useless be- 
hind mainsail unless propped out 
with a whisker pole. A good steady 
blow from dead astern is needed 
to run free using both sails without a 
whisker pole. 


Rules of the Road 


Remember this ditty and you will 
never have to pay for another per- 
son’s damaged craft. There are rules 
of the road on the water as well as 
the highway—trafhc regulations, more 
or less. If you are at fault you foot 
the repair bill, so heed the following 
rules: 

If close-hauled on Starboard Tack, 

No other ship can cross your track; 

If on the Port tack you appear, 

Ships going free must keep clear; 

While you must yield when going 

free, 

To sail close-hauled or on your lee, 

If you have the wind right aft, 

Keep clear of every sailing craft. 


Land Sessions 


By using a toy sailboat and an en- 
arged copy of the sailing chart on 
1 blackboard you can place the sail- 
oat on pivot point “A” and_= go 
‘hrough all the points of sailing, 
giving the young sailor a clear idea 
of boat and sail position on each point 
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S Main points of sailing presented on diagram 


as sailing from center of round lake-A 
Checkered section represents 
area close to wind, 45~— 22° 
possible sailing’ area 
depending on type of craft 


of sailing. A teaching prop done in 
color Red for port tack, Green for 
starboard tack and Blue and White 
checks for wind area makes an eye 
catching teaching device; if this is 
done on plywood with enamel it will 
wear very well. You may bore a small 
hole at pivot point “A” and _ place 
this on the waterfront as one does 
a sun dial. Swing checkered area into 
wind and you have a sailing guide 
on the waterfront. Of course this has 
to be changed as the wind changes. 
The mental image of this colored 
chart stays with the young sailor. He 
can always visualize the red, green 
and the checkered areas. 

Another method for land approach 
to the theory of sailing uses the tub 
and fan procedure. Fill a_ regular 
wash tub full of water; pivot a toy 
sailboat in the center of the tub as 
a “captive craft.” With a _ regular 
household fan you are ready to present 
the various points of sailing under 
‘actual’ conditions; that is you ‘have 
wind, waves and your tell-tales on 
your shrouds will be flying. Young- 
sters enjoy this type of presentation 
as it gives them another approach to 
a subject that is often taught in a 
very dull fashion. 

I have used the above methods in 


teaching parents to sail during my 
water shows in camps. What do you 
usually do if the wind does not blow 
and you have planned sailing events? 
I switch to a lecture on sailing theory 
directed at the parents. They are ‘on 
the ball’ as they do not care to slip 
up in front of other parents and 
campers. They do suprisingly well 
when the pressure is on and when it is 
all over they admit they ennoyed the 
little mental Tete a tete. 

In closing I would like to say that 
youngsters should not be kept out of 
sailboats, and canoes and rowboats 


‘just because they happen to be as 


young as five or six. Make it safe 
with life preservers and work in shal- 
low water but get them afloat. It pains 
me to see so much money wrapped 
up in small craft in some camps and 
so little use made of same. Another 
big obstacle to sailing programs in 
camps is that campers have to learn 
a hundred and one parts before they 
can get in the craft. If the wind blows, 
give them a shake-down cruise re- 
gardless of whether they know part 
one and you will find that they will 
learn as they go and dig for names 
upon their return. Sailing is fun, but 
too few people are enjoying this 
wonderful sport; make it interesting. 
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Show-Otis tor the Nature Museum 


By Wiii1aAmM HILicourt 
BSA National Director of Scoutcraft 


SIMPLE NATURE museum will help to arouse the 
interest of new campers in nature, and give “old- 
timers” a chance to share their nature knowledge. 


To have a neat museum, you need good boxes for stor- 
age and display. Campers can make their own at very 
economical cost. All you need are a number of cream-cheese 
boxes which almost any grocery store or delicatessen will 
give you free of charge, a spool of 34 inch adhesive tape, 
pieces of glass, and a little paint. 

With these materials and a bit of handwork you can 
have your campers make a set of displays that will be the 
pride of any nature collector. 

You might start with an effective display of rocks and 
minerals. First of all, have campers hunt for good speci- 








The rock display box consists of a cheesebox divided into 
several compartments with glass-covered lid. 


ean Cun a Nae Ake ae 


Remove bottom from another box and cut sides to half 
height. Fasten this lid to the main box with small hinges. 
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mens; not always taking the first ones they come upon. 
Wrap up each specimen in newspapers, with a card to 
show where it was found. Back at camp, chisel rocks to 
standard size — such as 2 by 3 inches — with the help of 
a geologists hammer, or a regular hammer and cold 
chisel. 

Mark them by attaching a small label under a piece of 
Scotch tape, or paint a small white spot on which can be 
written a number in India ink to fit the number for that 
particular rock in your list. Then you're ready to store in 
simple display boxes, shown by the accompanying pictures. 

Similar displays may be set up for insect, shell and seed 
collections. 

—Courtesy of Boy Scouts of America 





Cut three 1%-inch strips out of a cheesebox top. Fit them 
together so that they form six compartments. Glue to inside. 























and labels in compartments. 
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How Camps Spend Their Money 


Part III 


From the ACA Study of Camp Costs and Operations 


By ExvizaABETH R. FRANK AND NorMAN P. MILLER 


In collaboration with the Research and Statistical Departments of Higham, 


Last month’s article on the ACA 
Study of Camp Costs and Operations 
discussed “How Camps Spend Their 
Money.” This month’s report takes the 
subject a step further and breaks it 
down in terms of costs per camper per 
day of operation so that camp direc- 
tors can evaluate their own expendi- 
tures not only in terms of total 
amounts, but in terms of the size of 
their camp and the length of their 
operating season. It has been a question 
of considerable interest to all camp op- 
erators and directors to know how 
much it costs to run a camp in terms 
of dollars and cents per camper per 
day. The survey shows the actual cost 
of operating a typical private resident 
camp is $5.61 per camper per day. 
This amount varies by camp from as 
little as $1.05 to as much as $16.64 a 
day. 


Actually, very few camps operate 
for less than $2.00 a day, or more 


Neilson, Whitridge & Reid, Inc. 


than $10.00 a day. The inter-quartile 
range (the middle half of all camps) 
runs from $4.29 a day to $7.16 a day. 
Organizational Resident Camps 

A typical organizational resident 
camp spends only $2.63 per camper 
per day in operating expenses. This is 
less than half of what it costs to op- 
erate a private camp. Some organiza- 
tional camps operate for as little as 13¢ 
a day (where no food is provided) 
while the maximum is $12.38 a day. 

Very few organizational resident 
camps, however, actually run for less 
than about 65¢ a day and, conversely, 
very few exceed $7.00 a day. The 
inter-quartile range (the middle half 
of all camps) runs from $1.80 a day 
to $3.56 a day. 

Day Camps 

A typical private day camp spends 
$2.12 per camper per day for operat- 
ing expenses. This figure varies from 
as little as 21¢ (which must be more 


an organized play period than a camp) 
to $4.35 a day. The inter-quartile 
range runs from $1.53 a day to $2.89 
a day. 

A typical organizational day camp 
spends 79¢ per camper per day for 
operating expenses. The range here is 
from as little as 1¢ per camper per 
day to a high of $7.05 per camper 
per day. The inter-quartile range for 
organizational day camps runs from 


38¢ to $1.30 per camper per day. 


It is of still more interest to break 
these figures down into their com- 
ponent parts to show exactly how 
much is spent per camper per day 
for each of the major expense items in 
operating a camp. For example, the 
amount it costs to feed a camper per 
day has been the subject of consider- 
able controversy. The survey shows 
that the typical private residential 
camp spends $1.46 per camper per day 


for food. A typical organizational resi- 








Comparison of Operating Costs Per Camper Per Day 


Organizational Private 

Resident Camps Resident Camps 
Total Expenses $2.63 $5.61 
Food 84 1.46 
Counselor Salaries 42 1.01 
Non-Counselor Salaries 32 19 
Maintenance and Improvements 32 56 
Insurance 10 28 
Taxes 00 | 11 
Interest .00 11 
Rent 18 11 
Other Expenses 45 1.18 


Organizational Private 
Day Camps Day Camps 

$ .79 $2.12 
11 one 
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dent camp spends 84¢. A typical pri- 
vate camp spends 17¢, and typical or- 
ganizational day camp spends 11¢. 

For counselor’s salaries, a typical pri- 
vate resident camp spends $1.01 per 
day per camper. For organizational 
resident camps, this figure is 42¢. For 
private day camps, it is 66¢, and for 
organizational day camps, 28¢. By con- 
trast, non-counselor’s salaries take 79¢ 
from the budget of a typical private 
resident camp; 32¢ from the budget of 
organizational resident camps; 21¢ 
from the budget of a private day 
camp; and 5¢ from the budget of an 
organizational day camp. 

For maintenance and improvements, 
a typical private resident camp spends 
56¢ per day per camper. An organiza- 
tional resident. camp spends 32¢; a 
private day camp, 15¢; and an organi- 
zational day camp, 5¢. 

For insurance, the private resident 
camp spends 28¢ per day per camper. 
An organizational resident camp 
spends 10¢; a private day camp spends 
8¢; and an organizational day camp 
spends just 3¢. 

Taxes and interest each take 11¢ per 
day per camper for private resident 
camps and 3¢ per day per camper for 


private day camps. Organizational 
camps do not usually spend anything 
for these items. 

Rent for a typical private resident 
camp costs 11¢ per day per camper. 
For an organizational resident camp, 


the figure is 18¢. For a private day 
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camp, it is 17¢. For an organizational 
day camp, it is 5¢. 

Miscellaneous expenses, which in- 
clude such items as_ transportation, 
medical supplies, advertising, publicity, 
ofice supplies and program materials, 
take a total of $1.18 per camper per 
day for private resident camps. They 
take 45¢ a day for an organizational 
resident camp; 62¢ a day for private 
day camps; and 22¢ a day for organi- 
zational day camps. 


It is of considerable interest to note 
that a typical organizational resident 
camp loses 3¢ per day per camper; 
and a typical organizational day camp 
loses 11¢ per day per camper. 

The figures above by no means rep- 
resent ideal expenditures, and certain- 
ly do not reflect the extremes in both 
directions in which some camps may 
go. These figures are merely mean (or 
average) conditions as found by the 
ACA Study of Camp Costs and Op- 
erations. 

Preliminary analysis does not show 
any basis for the wide-spread theory 
that the larger a camp is, the lower 
the cost per camper day can be. Ac- 
tually, some of the smallest camps 
were found to be operating the most 
inexpensively in terms of costs per 
camper per day. And, conversely, 
some of the largest were found to 
have the highest costs per camper per 
day. 

This is not to say, however, that an 
item such as food is not considerably 
influenced by the size of the camp and 
the length of its operating season. This 
very subject is now being studied ex- 
tensively and will be discussed in a 
future article. 








* Lightweight — weighs only 12 ounces 


* Buoyant — supports 150 lbs. in water 
* Tough — unbreakable, won’t absorb 


water 


* Self-maintaining — needs no paint or 


refinishing 


* Safe — its surface prevents injuries 


cellular plastic flutter board 








The cellular plastic Water Wonder is the most buoyant, trouble free flutter 
board ever made for beach and indoor use. 

Molded in one unit, the Water Wonder will not break, absorb water or deterio- 
rate in any way. Its resilient surface reduces noise and clatter and eliminates 
danger of injury to other swimmers. 

Measuring 12” x 22”, Water Wonder also serves as a jr. size surf-board for 
children up to 125 lbs. It comes in blue and red at a bulk price 
of $4.95 for minimum order of 6. Write for further information. 


ANOTHER 


SPONGEX 


PRODUCT 





47 Derby Place, Shelton, Connecticut 


THE SPONGE RUBBER PRODUCTS COMPANY 
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CHAIN saw to the rescue was 


what we needed after a ter- 
rific storm one Saturday in_ late 
1950. Just how valuable such a tool 
can be was brought home to us when 
we found ourselves blocked in by 
several large pines across the country 
road leading into camp. All around 
Crystal Lake, our great pines and 
hemlocks had bowed to the force of 
the wind. No matter which way we 
turned, it seemed a toss of our head 
automatically brought down another 
giant. 
Monday found us in a nearby town 
inquiring about power chains saws. 
The (McCormick) representative of- 
fered to bring out a saw and dem- 
onstrate it. After the demonstration, 
we were convinced it was the one for 
our need. It is somewhat lighter than 
others, operates upside down or up- 
right, is easy to start, and economical 
in the use of gasoline. 


The task of clearing the fallen trees 
was a big order, but finally completed 
in a fraction of the time by one man 
that it would have taken two men to 
do by older methods. The trimming, 
as well as the cutting of the logs 
was done largely by the saw. 


This was not the only use to which 
our power chain saw has been put. 
It has proved to be of great value in 
many ways. 

When it was necessary to clear an 
area for a riding ring, the trees came 
down in a very short time to make 
way for the bulldozer to clear the 
ground. Later when lumber was 
needed for new buildings, docks, rafts, 
bridges, and so forth, the chain saw 
supplied the logs for the mill. 

A council ring needed to be built, 
and the seats were made of logs cut 
down and trimmed up by the saw. 
When we wanted to clear an area 
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Che Saga 


of a 
Chain Saw 


By CHARLES C. ALFORD 


for a stable, the bulldozer man recom- 
mended his work would be greatly 
simplified, and the cost lowered con- 
siderably, if the ground were cleared 
before he started. We are now in the 
process of doing just that with the 
chain saw at less expense, and, of 
course, saving the poles for firewood 
and preparing the logs for the mill, 
and eventually more lumber for our 
continuing use. 

In construction work (two new 
cabins were constructed this past year, 
and four resurfaced with beautiful 
pine and hemlock boards from our 
own trees) the chain saw has again 
proved it’s worth, for 2” x 6” and 
2” x 8” planks and boards are evened 
to a nice edge in a few seconds. We 
built a dock last summer out of 6° 
x 6’, and 6” x 8” railroad ties. Hand- 
sawing these oak ties would have been 
an arduous task, but with our trusty 
McCormick, a neat job was acquired 
in a short space of time. 

Economy is the main feature of the 
chain saw. The initial investment— 
around $300, is the main expense. 
Blades last quite a long time, and es- 
pecially when care is taken not to 
cut into old lumber which may have 
spikes, or old trees which may have 
had wire nailed to them. A gallon of 
gasoline will last for several hours, 
and the oil used in the gas is negligile. 
There is little to get wrong, and when 
there is an agency near, work is done 
quickly and at a small cost. 

The power chain saw is not a toy. 
It should be in the hands of a com- 
petent, strong person. (It weighs 
about 30 pounds.) It is a necessity in 
a camp where there is a need for 
clearing, for fireplace wood, stove 
wood for the kitchens, or any other 
purpose where progress is a constant 
must. Once you own a power chain 
saw, you will never be without one. 














Your Friends — 
And Theirs! 


To protect their clothes and belongings, 


to identify them, to avoid ownership 
disputes, to insure orderliness and econ- 


omy, there’s nothing like marking with 
Ss 
WOVEN NAMES 


For many years Cash’s Names have been 
the friends of campers and camp owners 
alike. They are permanent. easily at- 
tached, cost little, save much. Most 
camps and schools recommend them. 


Your campers—and your camp—ought 
to use Cash’s Woven Names. Ask about 
our service to camp and school owners 
and directors. Write us now. 


CASH’S 


53 Camp St., South Norwalk, Conn. 








12 Dox. $3.75 NO-SO CEMENT 


6 Dox. $2.75 
35c a Tube 


PRICES 9 Doz. $3.25 24 Dox. $5.75 














3 Wonderful Aids for 
GOOD CAMPERS 


How to Make a 


Home Nature Museum 

By VINSON BROWN, author of The 
Amateur Naturalist’s Handbook. Outdoor 
fun brought indoors by making fine, 


story-telling displays of whatever you 
collect. 

Illustrated by Don Graeme Kelley. 

Ages 9 up. 224 pages. $2.50 
Flower Arranging 

for Juniors 

Written and illustrated by VIRGINIA 
STONE MARSHALL. Basic principles of 
flower arrangement — whether for dried 


weeds or choice blooms, in painted cans 
or handsome vases. 
Ages 9 up. 128 pages. $2.75 


Pets 


By FRANCIS N. CHRYSTIE. Drawings by 
Gillett Good Griffin. Tells how to care 
for, understand and appreciate all kinds 
of pets. 


Ages 10 up. $3.50 


—and for rainy days read the stories by 


LEW DIETZ about Jeff White, 


Young Woodsman; Young Trapper; 
Young Guide; Young Lumberjack. 
$2.75 each. 


At all bookstores, or 
LITTLE, BROWN & COMPANY 


Boston 6, Mass. 
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make 
your camp safer with W & T 


*DOUBLE protection 


sk WATER SUPPLIES — even though they appear pure — can 


contain bacteria causing dysentery, cholera, and typhoid. 


Only by proper treatment — given by W&T Hypo- 
chlorinators — can effective protection be secured. For all 
types of water systems — electrically pumped, gasoline 
engine pumped, or gravity flow — there is a W&T Hypo- 

- cehlorinator to exactly fit the requirements. 


sk SWIMMING POOLS can be safe only if they are properly 
sterilized. W&T Chlorinators and Hypochlorinators — their 
dependability and accuracy proven by years of pool opera- 
tion — can give continuous protection to the pool or bathing 
pond at your camp. 

Write today for additional information on W&T Double 


Protection for water systems and swimming pools — with 
W&T Hypochlorinators and Chlorinators. 


WALLACE & TIERNAN 


COMPANY, INC. 


CHLORINE AND CHEMICAL CONTROL EQUIPMENT 
NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 
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W&T HYPOCHLORINATOR 














PLASTICS RAFFIA 
De well, Le FELTCRAFT 
KNOTTING BEADCRAFT 

CORKCRAFT CHIP CARVING 








Peer ATE We carry a complete line of everything in ee 
METALCRAFT , RUBBER MOLD 

LEATHERCRAFT craft supplies. Shop the easy way — BLOCK ite: 
ie eeeiiee Order everything from one source. diline saute 












All Orders 
SHIPPED 


Despite careful planning to predetermine aals same day 


and stock up on material requirements for , E 

















the camp season, unfortunately, there are 


occasions when shortages will occur. WHEN Within two to four hours 
after they are received, 


THAT HAPPENS . . . all orders are shipped 
WE CAN HELP YOU ... FAST! . .. via the fastest way! 


GIVE US A TRIAL ORDER . . . THAT’S ALL WE ASK! 
Start getting the finest service you ever had. 


DEARBORN LEATHER CO. 












QUALITY 


FREE 
MERCHANDISE 


New 40 page CAT- 
ALOGUE packed 



















en PROMPT 
craft program. 8625 Bi hy fele) es AVENUE SERVICE 
ddress request to vi 
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ACA NEWS 





Ted Cavins New ACA President-Elect; 
Fred Rogers and Les Lyon also Elected 


The National ACA Nominating 
Committee, under the chairmanship of 
T. R. Alexander, has announced the 
election of Theodore Cavins as presi- 
dent of ACA for the years 1955-56. 
President-elect Cavins will take office 
at the annual meeting in early 1955, 
though he will attend Board meetings 
for the balance of this year as part of 





Ted Cavins 


the new “training period” for the of- 
fice of president. 


Ted is from Lake Forest, IIl., and 
is director of Camp Mishawaka, a 
private camp for boys in Minnesota. 
During the winter months, he serves 
as Admissions Counselor at Lake For- 


est College. 


He has been a member of ACA, 
Chicago Section, since 1941. As such, 
he has served as its program chairman, 
vice president and president. He is 
presently chairman of its Standards 
Committee. : 

Ted has also had a good background 
of experience in ACA national affairs, 
having served as Program Chairman 
for the ACA Convention in Chicago 
in 1952, Chairman of the Finance 
Committee in 1948, and Co-Director 


of the Bradford Woods Workshop on 
Standards in 1953. 

New vice-president of ACA, repre- 
senting the private camping field, is 
Fred Rogers, who succeeds Jack Cheley 
immediately. Fred is Managing Direc- 
tor of the Lake Hubert, Minn., Camps 
in their operation of seven private 
camps for boys and girls. 

He has served as president of the 
Minnesota Section and Chairman of 
Exhibits for the 1942 National and 
1947 Regional Conventions in Minne- 
apolis. Currently he is a member of 
the National Convention Committee 
and ACA Private Camps Committee. 

Leslie W. Lyon, Co-director of Min- 
newonka Lodge, a private camp for 
girls in Three Lakes, Wis., has assum- 
ed the duties of ACA treasurer, suc- 
ceeding Gene Altman. 

Les has been an active member of 
ACA since 1924, and served the St. 


Louis Section as president for two 





Fred R ogers 


terms. He is presently the section’s 
Treasurer. 

Les is a former member of ACA’s 
National Finance Committee, and serv- 
ed on both the St. Louis 1939 and Na- 
tional 1950 Convention Committees. 





of 


Seminars 





Comprehensive Convention Reports... . 


General Sessions 
Special Interest Sessions 
Kindred Group Meetings 


will be included in your April issue of CAMPING MAGAZINE. 
This will be the only published coverage of the 1954 Convention. 
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Leslie Lyon 


Annual Business Meeting 


Held During Convention 


ACA held its annual business meet- 
ing at a luncheon during the New 
York Convention on February 5th. 
The meeting was extremely well at- 
tended, with representatives not only 
from all over the country but also from 


every phase in ACA’s 30-year history. 


President Catherine Hammett pilot- 
ed the meeting, which opened with 
the recognition of special guests, past 
presidents of ACA and representatives 
of agency groups. Mrs. Elizabeth 
Spear, secretary, gave a brief report of 
the 1952 annual business meeting, and 
was followed by a resume of the treas- 
ury over the past two years, reported 
by Gene Altman. 


Members then had the privilege of 
hearing from each region of ACA, as 
reported by the regional chairman of 
each. Representatives had a difficult 
time trying to limit the reports cover- 
ing their activities to the allotted three 
minutes. Those reporting were Mrs. 
Hattie Smith for Region I; T. R. 
Alexander for Region II; Stan Michaels 
for Region III; Fritz Orr, Region IV; 
Ted Cavins, Region V; George Don- 
aldson, Region VI; and Paul Ham- 
mond, Region VII. It was noted that 
this group represented an _ excellent 
cross section of private, organizational, 
day and school camping areas. 


Possibly the most important business 
enacted at the meeting involved the 
proposed standards for day camping. 
It was decided by voting delegates 
present that a vote on the adoption of 
the standards be put off for two years, 
giving sections more opportunity to 
study them and propose further rec- 
ommendations. 
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CAMPERS INSURANCE 


providing 
MEDICAL REIMBURSEMENT 
for sickness, injuries, acci- 
dental death, polio, travel 


disabilities. 


For full information write to 
EDWARD A. KENNEY 
1522 Cherry St., Phila. 2, Pa. 


Representing 


Educators 


MUTUAL INSURANCE COMPANY 
LANCASTER, PA. 
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Whatever the craft 


you are teaching: woodworking, model 
building, leather, metal, plastics, ceramics 


x-acto knives, 
tools & sets 


designed by craftsmen and precision-made 
for fine craftsmanship 


will help you 
do a better job 


by helping your students get better results 
and more creative satisfaction. 


Send for 16 page booklet “Helpful 
Hints” on use of modeling tools—FREE. 


Complete X-acto 28 page catalog—20¢ 
dept. U-3 


OQ eacte” Inc. 


48-41 Van Dam Street 


-Long Island City 1, N. Y. 
OTE 
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ACA NEWS 








Plans Underway for 


1956 and 1958 Nationals 


Plans are already underway for the 
1956 National ACA Convention at 
which the Michigan Section will serve 
as host. The Convention has been set 
for February 1 to 4 at the Hotel Stat- 
ler in Detroit. 

Co-chairmen for the affair are Sid 
Geal of the Detroit YMCA, and 
Arthur W. Lusty, Jr., who is con- 
nected with Camp Nahelu. 

The 1958 National Convention will 
be held in Minneapolis-St. Paul. Hotel 


and dates are to be decided later. 


New York Museum 


Offers Nature Course 

Camp directors in and around the 
New York area will be interested in a 
special nature counselors and youth 
leaders course to be held at the Mu- 
seum of Natural History in New York 
City. 

The course will consist of nine ses- 
sions, two of which are all-day field 
trips, on the general subject “Natural 
History of North Eastern States.” Iden- 
tification of common forms of plants 
and animals will be covered as well 
as nature crafts and games, building of 
a nature trail, maintaining a nature 
room, and how to lead field trips. 

The course will start March 1/7, 
from 4 to 6 p.m. It will cost $10.00 
for the entire series. Registration will 
take place in Room 306, Natural His- 
tory Museum, March 8 through 12, 
from 2-5 p.m. Minimum age for ap- 
plicants is 18. 


School Camping Volume 


Designed for Teachers 

Austin (Tex.) Public Schools, Di- 
vision of Instruction, has recently pub- 
lished for its 6th grade teachers a 
“Handbook on Camping Education.” 
It has been designed to aid teachers 
in making “camping a rich experience 
for both children and teacher” by pre- 
paring them for the new adventure 
of camping with their children. 

Some chapter headings are: “Charac- 
teristics of Successful Camping Educa- 
tion,’ “Philosophy of School Camp- 
ing,” “Camping and the Curriculum,” 
and “Major Areas for Learning at the 
Camp.” Sample forms and bulletins 


used at the camp, an inventory,of na- 
ture resources and visual aids for 
teachers and counselors are also in- 
cluded. Finally, the Handbook con- 
tains a bibliography of pertinent books 
and magazine articles. 

The Handbook has been prepared 
under the reins of John L. Keel, su- 
pervisor of outdoor education of the 


Austin Public Schools. 


New Chairmen Named 


For Two Committees 


President Catherine T. Hammett ap- 
pointed new chairmen for two ACA 
National Committees at the board 
meeting preceding the Convention. 

Named chairman of the Publications 
Committee was Miss Jennie Lind, who 
is connected with the State Dept. of 
Public Welfare, Madison, Wis. The 
second appointment was that of Ray 
Bassett as chairman of ACA’s Con- 
servation Committee. Ray is with the 


U. S. Forest Service, Milwaukee, Wis. 
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Robert C. Martin of Higham, Neil- 
son, Whitridge & Reid, Inc., a Servel 
Wonderbar refrigerette, grand prize in 
the Camp Directors’ Quiz contest 
sponsored by the insurance firm at the 
recent ACA Convention. Bill is direc- 
tor of the YMCA Camps of New Jer- 
sey—Camps Ockanickon and Matol- 
lionequay. He showed considerable 
knowledge of nationwide organiza- 
tional camp statistics in winning the 
contest which was based on the recent 
survey of camp costs and cperations 


conducted by ACA and HNW &R. 
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$ \elva-‘Sheen 


FOR THE FINEST IN 


CAMP WIEAIR 














T-SHIRTS 
SWEAT SHIRTS 
JACKETS 
HEAD SCARFS 


PENNANTS 
FELT EMBLEMS 


No. 1 in popularity with leading camps through- 
Pe out the country. Your camp emblem and lettering 
Pa in distinctive Velva-Sheen flock embossing or in 
p Perma-dye. The pride of every camper. 





WRITE TODAY FOR CATALOG AND FREE SAMPLE EMBLEM! 


VELVA-SHEEN MFG. CO. 








1416. VINE STREET ~ CINCINNATI 10, OHIO 













BETTER THAN EVER BEFORE 
= IMPROVED DESIGNS FOR ‘54 


. 


Me en: aati 
PSone 35 
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© SECTIONAL 

@ ALL STEEL 
© DURABLE 

© ADJUSTABLE 


SAKES LESS TIME . . . LESS EFFORT 
— Bg ee ise aa 


~ - - 





Pick the dock arrangement you’d like best at your 
camp .. . STANDARD pier combinations can provide 

. There’ll be more, safer water fun for beginner and 
“xpert at your camp with STANDARD piers and acces- 
‘Ories . . . diving boards, ladders, benches, boat moor- 
ng arms and guard towers! | 








Send us a rough sketch ... . giving water-depth and 


dimensions to meet your dock need. We will 
me quote prices and make our recommendations without 





| Bstyles and estimates furnished without obligation! 


STANDARD Szce¢ PIERS 


manufactured by STANDARD STEEL PRODUCTS MFG. COMPANY 
2836 SOUTH 16TH STREET MILWAUKEE 7, WISCONSIN 
9-11 BENNETT ROAD ENGLEWOOD, NEW JERSEY 





obligation. 
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does the fog you use kill the pest --- 
or just look best? 


YOU CAN DEPEND ON TIFA TO RID YOUR CAMP OF INSECTS 


Tifa Insecticidal fog gets a kill where 
other methods fail! That’s why hundreds 
of modern camps depend upon it... to 
rid their premises of flies, gnats, mos- 
quitoes and all insects. Tifa was first in 
the field and conclusive tests have proved 
it best! 








Write for full information now, and be 
ready to keep your campers happy, well, 
and on your rolls the entire season. 


CTIPAY 


TODD INSECTICIDAL 
FOG APPLICATOR 


Carrying Underwriters’ Listing Seal 
COMBUSTION EQUIPMENT DIVISION 
TODD SHIPYARDS CORPORATION 


81-16 45th Avenue Elmhurst 73, N. Y. 









Name of “Custom Fogger” nearest you 
sent upon request. 














Yes, real fun ...and practical, too! 


Young and old, boys and girls alike, all take natural- 
ly to leathercraft work. Osborn ready-to-assemble 
leathercraft kits afford interesting, educational, pro- 
ductive recreation. Genuine leather is pre-cut into au- 
thentic Indian patterns, hole-punched and ready for 
making: 


MOCCASINS — BELTS — WALLETS 
AX AND KNIFE SHEATHS, etc. 


Choose any one of hundreds of simple, inexpensive 
projects described in the big, illustrated Osborn cata- 
log with unit and quantity prices listed. No special 
tools required, no experience needed to finish any 
item perfectly. 
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eee ese ii rseerr rr ® 
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Write today for your free copy of this 68-page Osborn 
Catalog No. 20... . it’s full of project ideas. 


OSBORN BROS. SUPPLY CO. 


TEE BES 223 West Jackson Blvd., 2235S Chicago 6, Illinois 
The House of Leathercraft Now in Our 36th Year. 
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ACA NEWS 


Sections Report 
Varied Programs 


REGION I 


February 19 and 20 were dates for 
the very successful New England 
Camping Association Convention in 
Boston. Program for the meeting in 
the theme “Summer Trails to Learn- 
ing” was under the chairmanship cf 
Bill Berndt. A more complete report 
will follow in a later issue of Camp- 
ING MaGAZINE 





REGION II 


New York Section held its March 
meeting on the 2nd in the Herald 
Tribune Auditorium. Topic up for 
discussion was “Staff Interviewing 
Techniques.” 

The Section has inaugurated a new 
service for its private camp members 
this year. When inquiries are received 
at the office from parents asking for 
referral to camps, the Section is now 
sending to each inquiring parent a 
copy of the ACA pamphlet “Which 
Camp for Your Child,” plus a list of 
New York Section private camp Group 
I members. 


New Jersey Section met on Febru- 
ary 16 at the Orange YMCA. The 
feature of the evening was a Parent- 
Counselor Panel, moderated by Dr. 
Matthew C. Pearce, long active in 
camping in the New Jersey area. 

Many pertinent topics were dis- 
cussed by the panel of two counselors 
and two parents, with additional sug- 
gestions from the floor. 


REGION III 

Michigan Camping Association 
held its last meeting on February 27th 
in the Lansing YMCA. Members dis- 
cussed “Operating Techniques in 
Camp Administration.” 


REGION IV 

Tennessee Valley Section held its 
Fall Confernce at Camp Hy-Lake in 
Quebeck, Tenn. on October 9-11. Mem- 
bers attending heard a message from 
Dr. James E. Ward of Peabody Col- 
lege on “Youth: An Indistinct Por- 
trait.” 


REGION V 


Wisconsin Section held its winter 
round-up on February 26th. The 
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Says Miss Barbara Ellen Joy, <= 


Director of The Joy Camps for Girls, 
Hazelhurst, Wisconsin 


Read what Miss Joy says about INDIAN — 
FIRE PUMPS and how they use them: —— 


diesel Ml 





ACA NEWS 


meeting began with a luncheon at the 
O. R. Peiper Co. in Milwaukee, fol- 
lowed by a panel discussion, led by 
Elmer Ott, on “Food Purchasing, In- 
ventory Control and Cost Control.” 















A buffet supper was held in the eve- 
ning at Stein Hall. Dr. Harry Edgren, 
Professor of Education and Recrea- 
tion, George Williams College, spoke 
on “Methods and Techniques of Pro- 


gram Planning in Camp.” 
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In December, the St. Louis Section ee 
had the privilege of hearing Max J. 
Lorber, director of Camp Nebagamon 
and past president of the Section. 
Based on his long years of experience 


in camping, Mr. Lorber spoke on a 
















subject with which he is thoroughly ; M are sta ete. 
familiar, “Interpreting Camping to And Here’. ngs, aie: ts — ke 
the Public.” “We con] 4 What Othe, Cam or 8Ction. 
The January meeting of the St. ae reliable pod duct ¢, amp P Directoy. 
Louis Section proved to be most un- ne forest,” N’ FIRE PUMPa”" = =h Say: 
usual and interesting to those attend- ie Te eae ae 200d 
ing. Ben J. Kessler, director of Camp “Hardly , 7 “the Whines a art of 
Wah-Con-Dah, in an informal talk, cookour. t fire hee goes he ? Camp Mie 
told the story of how polio struck his “OMplete wy; in Ounci] fee a use INDIA ue Wie 
AN 0 cam, 






camp last summer, and how he and 
his staff reacted to meet the emer- 
gency. Following his talk, he showed 
colored movies of the camp, including 
pictures of the Thanksgiving service 
held at the end of the period of in- 


cubation. 











) Don’t lie awake nights “ 
ACA Camp Member Ss worrying about what fire 
° ® a could do to your camp. je en Se ee 
Listed in New Directory cae fame 1nOtAe OC ae — | 
FIRE PUMPS handy and we Ce , ae 
A Directory of Camps holding mem- | relax. Protect your camp ff ag ) | a 
tao ; with the equipment en- o - e ie 
bership in ACA has just been pub- | gorsea by the Forest Ser- 


lished through the cooperation of | “° 


Brotherhood Mutual Life Insurance 
Co. of Fort Wayne, Ind. 


The new directory lists only those 
organizations holding camp type mem- 
berships in ACA, and is being dis- 
tributed free to executive, camp, sus- 
taining and contributing members. 
Other ACA members may receive 
copies for the cost of $1.00; to non- 
members the cost is $2.00. 


Protected by INDIAN 
FIRE PUMPS, Joy Camp- 
ers light their cook-out 


Tanks are fire. 
electric seam 
welded. NO INDIANS use only 
leakage. 5 gal. clear water—no chemi- 
capacity. cals. Easily operated by 
Adjustable any counselor or camp- 
shoulder er. Always take one 
straps. BrasS with you into the 
pump ey bates nig Keep another 
pressu andy in the mess j 
stream oOFr hall. Place one or two Drinkin Smith INDIAN 
nozzle ad- more in cabins or ‘°* rin g Water 4 Supply Tank 
justs for tents. Fire gives no Dozens of uses at 
spray. warning ... be pre- every camp. For car- 
pared. rying drinking water 
and soft drinks. 





The listing is arranged geographi- 


cally by states, and gives information 


on director, number of campers, D a SMITH x ee) st Mr ee 
° ° . TICA 2, N. Y. 


whether boys or girls, and a survey 





oes PACIFIC COAST BR S 

cf facilities for each camp. Included OSE Sieiocgs AGENTS 
° ~ ‘< Hercules Equipment & Fred E Barnett Company Mill & Mine Supply Co. Fleck Brothers. Limitec 

also is the article “How to Choose a Rubber Company, Inc 2005S E 8th Ave 2700 Fourth Ave. South co aa 

99 3 ioe ot aelalalolsme hia-t-3) i seladlelals MEO]: n : aaa vise 
Camp,” prepared by the New York i iieaiece. 2. Galibechio Atty — Seattle, Washington Dickies eee Conede 
S ' : - Roy G. Davis Com 3 Fred E Barnett Company L N Curtis & Sons 
ection, and a treatise on Implementa tans a 600"Spring Street 426 We Tice Oh Mickey @ Sons: is 
tion of Camping Standards as set up Los Angeles 15, Calif. [hada thal ad had dA thats Lihat Hamilton, Canodo 
by ACA. 
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WILL DO WON 


A RIFLE RANGE 


DERS FOR Y 





ouR CAMP 





A properly conducted rifle 
range is a real camp asset. Na- 


/ tional Rifle Association affilia- 


tion provides everything needed 
for a successful shooting pro- 
gram—a complete package with 
range construction plans, in- 
structor placement service, in- 
struction manuals and campers 
handbooks, a whole series of 
qualification awards, and na- 
tionwide competitions for team 


and individuals. 


Here’s an activity traditional- 
ly associated with outdoor life, 
a sport campers thrill to, and a 
program which delights camp 
administrators by minimizing 


staff planning. 


For additional information write to 


CAMP SECTION 
NATIONAL RIFLE ASSOCIATION 


1601 RHODE ISLAND AVENUE N.W., WASHINGTON 6, D.C. 









































: pone epae Aluminum 
ROW BOATS 


Selling Agents 
GRUMMAN ALUMINUM 
CANOES .: 











Special Discount to Camps 


SANCO EQUIPMENT CO. 


, 


, ae 


AE ie t= te en eee A Ge \ 1-2, ee Ae) @ Gee ae) ee 
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KEN-KAYE KRAFTS CO. 


Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenware 
Metalcraft 
Motor Tools 
Whittling 
Drafting 
Painting 
Drawing 
Pottery 

Felt 














1277 WASHINGTON _ STREET 
WEST NEWTON’ 65, MASS. 











ACA NEWS 


UNICEF Prepares Kit 


For Camp Programs 


A program of special interest to 
camps is a major effort of the United 
States Committee for UNICEF this 
year. A Camp Program Committee 
composed of a small group of Camp 
Administrators is gathering material 
for a kit to be of value to all camps, 
both private and organizational. This 
program was presented during the 
American Camping Association Na- 
tional Convention in New York, and 
received a warm response. 


The Camp Kit will include many 
practical program aids under such 
headings as: international menus, 
plays, costumes, games, stories, music, 
motion pictures, camp-fire activities, 
etc., based on the cultures and customs 
of many lands. This program has a 
two-fold objective: 





(1) to enrich your camp program 
by providing colorful and unusual ac- 
tivities founded upon national cus- 
toms; 


(2) to aid the world’s children in- 
directly through a sympathetic under- 
standing of their needs and potential 
worth. 

Money contributions, while useful 
and desirable, are not the prime ob- 
jective of this project. 

UNICEF is well known for the uni- 
versality of its efforts to aid the world’s 
children. For those who wish to share. 
there is no better time to join in a 
program of international importance. 
The children of today will become the 
leaders of tomorrow. 


Details on how camp directors may 
obtain a kit will be given in a later 
issue of CampinGc MAGAZINE. 


Lewis Reimann Aids 
In Camping Survey 


Lewis C. Reimann, former president 
of the Michigan Camping Association, 
has been engaged as a _ professional 
consultant to a committee surveying 
outdoor camps operated by St. Joseph 
(Ind.) County agencies. The survey is 
intended to determine what facilities 
and programs are adequate and what 
new services may be needed, relative to 
camps in the area. It is being con- 
ducted. at the request of the Commu- 
nity Chests of South Bend and Mis- 


hawaka. 
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ACA NEWS 


Camps Surveyed For 
School-camp Use 


Recognizing the possibilities of en- 
riching and extending public educa- 
tion through school camping and out- 
door education, North Carolina’s form- 
er State Superintendent of Public In- 
struction, Clyde A. Erwin, in 1950, ap- 
pointed a state committee to study the 
resources of North Carolina and guide 
the development of expanding efforts 
in outdoor education. This committee 
had representatives from private and 
agency camps, teacher-training institu- 
tions, conservation, public schools, and 
related agencies. Sub committees were 
appointed for teacher training, public 
school program, and sites and facilities. 

The committee on sites and facili- 
ties was charged with the responsibil- 
ity of surveying existing camp facili- 
ties to determine their availability for 
use by school groups during the time 
when they were not normally in use. 

Since few schools owned or had 
prospects of owning their own camps 
and since existing camps are not nor- 
mally in use during the school year, 
it was thought possible that arrange- 
ments could be made to the mutual 
advantage of schools and camp own- 
ers. Hence a questionnaire was sent 
to camps in North Carolina to deter- 
mine their availability and suitability 
for school camping. 

One hundred and twenty camps 
were asked to complete questionnaires. 
Seventy-seven, or about sixty-two per- 
cent, of these were returned even 
though there was no attempt made to 
follow up in the original letter in an 
attempt to get more response. [t was 
thought that those who were really in- 
terested in cooperaing with schools in 
promoting camping education would 
respond with no prodding. 

The returns indicated that fifty 
camps were available to school groups. 
[In addition there were several camp 
sites available in state parks and four 
state 4-H camps which would be avail- 
able making a total of about sixty 
camps for possible school use. 

The response from camp directors 
and owners was most gratifying. Many 
of them wrote encouraging letters in 
addition to answering the question- 
naire. Some typical remarks were: 





“From the standpoint of rendering 


service and extending the earning 
period of the investment, I would be 
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KEEP 
FOOD =| 
QUALITY | 


COLONIAL BEEF 





PORTION-CONTROL MEATS 


You save Time . . save Labor . . save Money — and keep menu 
quality up — with Colonial Beef's ‘‘Ready-Cut’’ meats. More and more 
executives, responsible for the quality and economy of the foods they 
buy, have learned that fresh-frozen individual portions are the most 
economical and efficient way to serve meats; and here are just a few 
reasons why: 








¢ The exact cost per meat portion — right to the penny — is known. 


¢ Inventories are no longer a headache. The number of portions bought 
and the number of portions served are readily determined. 


® No labor costs for trimming — no hidden costs for wasted fat and bone. 


¢ Storage of individual trimmed portions is so much easier than with 
bulk meats. 


¢ Meat prices remain fairly constant — market variations have little effect 
on your costs. 


LG . % The full story of the Colonial Beef ‘‘Ready-Cut”’ line — 
a mE together with prices and illustrations in natural color — is 


es yours for the asking. Contact your local distributor or 
i write for Booklet No. 103. 


Polontal Beef Co. 


General Offices 
401-09 N. FRANKLIN ST. ¢ PHILA. 23, PA. * MA 7-0222 
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ACA NEWS 


glad to explore the details of possible 
cooperation with your idea.” “As a be- 
liever in outdoor experience for school 
work, I just had to take the time to 
answer your letter. It is something | 
have long believed in but ideas in ed- 
ucation are slow to get into action.” 
“We are very interested in the possi- 
bilities of utilizing our facilities during 
the winter and spring months.” “T 
fee] that in many ways our property is 
well adapted to the type of program 
you are suggesting.” 





“BUILD IT YOURSELF”’ 





In size the camps ranged from ac- 
commodations for forty to four hun- 
dred. The total capacity of all was 


iM PROVE around seven thousand. 


All of the camps indicated that there 
YOUR WATERFRONT would be ample opportunity for work 

experience on conservation projects. A 
variety of terrain was represented with 
Now, you can have the type of waterfront that is adequate area adapted to outings and 


peer se | ee 1 so important to the success of your operation. ‘ ; 
| ) . . cook-outs. The size of the campsites 


Steel Landing Pier 








With the new Hussey “Build It Yourself” pier kit varied from a few acres to over a 
| you can have a safe, sturdy pier at a price you can 
afford to pay. This steel supported, sectional, adjust- hundred acres. 
, able, easily demountable pier is available in 12 ft. Only five of the camps were adapted 
sections — 4 or 6 ft. widths and can be arranged in to winter use but eighteen others in- 
‘. | various shapes. Building kit comes complete with d ; 
adjustable, steel supporting horses, all metal parts dicated that they could be easily con- 
DIVING BOARDS “se ae mae 9 build deck sections verted. Thirty-three of the camps in- 
e ee ree ey dicated that it was feasible to accom- 
“Laughing Loon” landing and swimming floats, with modate both boys and girls at the same 
LADDERS the adjustable buoyancy feature, are available in time. Others thought it possible. 
easy to follow “Build It Yourself” kits. Also, con- 
a sider “Laughing Loon” Diving Boards and Water- The questionnaire also requested 
front accessories. a. + ° 
WATERFRONT data on geet oe kitchen 
water su ° 
ACCESSORIES WRITE TODAY FOR FREE CATALOG en er ee ee 
Until schools own their own camp- 
wt ing facilities they will be dependent 





SINCE 1835 upon the cooperation of existing camps 
for their outdoor experiences. Since 
the survey was made there have been 


IRON WORKERS V/, 
| H U ss EY M FG & Co ay i Ry C - several ventures in school camping in 
North Carolina. One was on an agency 


SOP Retest Avenve North Berwick, Maine camp site which was donated for 
school use. Others have been held on 
state park sites with a small fee being 
paid to cover lights and water. North 
Carolina schools jocated close to the 
South Carolina line have made use of 
one of South Carolina’s state parks. 
No record is available of a private 
camp being used for a school camp, 
but from the response to the question- 
naire there should be such cooperation 
on the part of schools in the im- 
mediate vicinity of these camps. This 














BROWNLEE 


Sectional 


LOG CAMP BUILDINGS 


Easy to Erect, 
Saving Labor Cost 
Shipped in sections, with 


doors and windows installed; 
easy to erect. White cedar 














logs, pre-treated; Impervious to moisture. Termite resistant. Factory caulked .. . is especially true of those schools lo- 
windproof. Kiln-dried splines. Send for catalog showing a typical lodge. cated some distance from state parks 
UNIVERSAL HOMES & corp asl eae Inc. Write for The expense of transporting students 
Suctegsors to The Brownlee Co. 
, would offset the cheaper use of park 
3502 GUARDIAN BLDG. DETROIT 26, MICH. CATALOG on ‘a P 
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ACA NEWS 


Camp Health Forms 
Available from ACA 


ACA now has available a set of 
health forms which have been devel- 
oped by ACA and the American 
Academy of Pediatrics. The set covers 
four areas: Camper Health Examina- 
tion Form for Boys; Camper Health 
Examination Form for Girls; Camp 
Health Record (for an individual at 
camp;) Camp Employee Health Ex- 
amination Form. A statement regard- 
ing their use has also been prepared. 

Directors may receive samples of 
any of the forms for 2¢ each. In bulk 
lots, the costs are 25 for 40¢; 50 for 
75¢; 100 for $1.00, for any one or all 
types of forms. They are available at 
the ACA national office, 343 S. Dear- 
born St., Chicago 44. 








Dates ahead! 


March 7-13—Girl Scout Birthday 
Week. 

March 14-20—Camp Fire Girls Birth- 
day Week. 

March 29-Apr. 4—National Rifle As- 
soc. Annual Meeting. Shoreham Ho- 
tel, Washington, D. C. 

May 1-8—American Camp Week. 

June 15-22—Trip and_ Trailcraft 

Counselors’ Conference, Blazing Trail, 


Denmark, Me. 








Safety Education 
Speakers Available 


Of interest to sections who are al- 
ways interested in finding good speak- 
ers for their regular meetings is the 
Speaker's List compiled by a committee 
of the Safety Education Supervisors 
section of the National Safety Council. 

The names of 185 qualified speakers 
on the general subject of safety educa- 
tion are given in the 37-page booklet. 
Experts from 34 states are listed geo- 
graphically, along with the subjects in 
which the speaker is qualified, the type 
of audience preferred and _ tentative 
terms. (Most of the speakers are avail- 
able without charge or for expenses 
only.) 

Single copies of the publication are 
available without charge from the 
School and College division, National 
Safety Council, 425 N. Michigan Ave., 
Chicago 11. 
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The Camp Shop 


An UNusSUAL ORGANIZATION 
DEDICATED TO PrRovipING UNUSUAL OUTFITTING SERVICE 
For AMERICA’S FINEST 


PRIVATE CAMPS AND SCHOOLS 


DO CALL ON US! 











New York 36, N. Y. 

















FREE CATALOG © 
ART & CRAFT SUPPLIES 





Dependable Art and Craft 
Supplies and Equipment 
for Camp Use. 


LEATHER POTTERY 
BASKETRY ART BOOKS 
BLOCK PRINTING 


DWINNELL CRAFT SHOP 


Dept. CM 254 Wheeling, W. Va. 











LOW PRICES ON 
CAMP SUPPLIES 


Place one order for all camp and trip 
equipinent. Save time and expense to 
get the best and most durable camp 
supplies. 


e Tents & e Lamps & Stoves 
Tarpaulins e Sleeping Bags 

e Bedding & Mattresses 

e Cots eo Flashlights 

e Mess Kits e Knapsacks 


Write today for catalog and prices. 


I. GOLDBERG & CO. 


429 Market Street Philadelphia 6, Pa. 
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i) 
Get the best . . . reasonably 
priced . . . when you want it! 
Our vast stocks of leathers, 
lacings, kits, tools and acces- 
sories, assure you of prompt 


delivery on complete orders. 


In the leather field since 1919, 
Sax Brothers offers one of the 
most complete selections found 
in th U.S.A. Leatherwork class- 
es conducted on our premises 
give us special insight into 
your problems. 


Sax offers a striking variety of 
hard-to-find materials, as well 
as those in frequent demand. 
Selection of kits and projects 
is so varied that you can en- 
joy a wide range of choice, 
from a single source of sup- 


ply. 


GET OUR BIG FREE CATALOG! 


52 large pages, packed with 
instructive and useful in- 
formation, project ideas, 
etc. Thousands of items 
listed. Highest quality. Mod- 
erately priced. We'll rush 
your free copy. Write to 
Dept. CP-3. 


Sax Brothers, Inc. 
1111 N. 3rd St., Milwaukee 3, Wis. 











A look into 


Your 1954 Food Basket 


Joan H. Ferrera 
Extension Home Economist 


in Marketing 


OU MAY WANT to gaze with 
i: us into the crystal ball and see 
the food outlock for your camp dur- 
ing the summer months,” says the 
Food Marketing Staff of the New York 


State Extension Service. 


It looks like we'll eat about as much 
meat and it will cost about the same 
this summer as in the summer of 
1953. Good and Commercial grades of 
beef are a wise choice for hamburg 
since they have less fat than Prime 
and Choice grades of beef. Good cuts 
to buy for ground meat are chuck or 
bottom round. 


Pork will continue to be more scarce 
than usual and high in price through 
the summer. We'll have a little more 
veal and a little less lamb than in 
1953. 


It looks like a good year for poultry. 
You may expect a slightly larger sup- 
ply of broilers, roasters, and stewing 
hens, with price tags about the same 
as in 1953 or slightly lower. You will 
find that an increasing amount of 
chicken on the market is cut up and 
ready-to-cook. With a good supply of 
chicken broilers in prospect, you may 
want to plan chicken barbeques for 
the summer months. 

Prices for turkeys are expected to be 
about the same as in 1953. Although 
not as many birds were raised, we 
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BROTHERHOOD MUTUAL LIFE 


230 E. BERRY STREET 


FOR 


Member ACA. 


ee PROTECT your CAMPER: 


LET US PAY THE MEDICAL 
BILLS FOR YO@t CAMPERS 


A streamlined service designed for 
your camp from wide experience. 


Prompt, COUrtCOUS attention given all 


arrangements and claims. ' 










LATEST DETAILS 
INSURANCE 


FORT WAYNE 2Z, 


COMPANY. 


INDIANA | 
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have good stocks of turkey in cold 
storage. Young tom turkeys weighing 
18 to 20 pounds will give you a larger 
yield of clear meat than smaller birds. 
Use them for roast turkey or turkey 
a la king. 

You'll find plenty of milk and milk 
products available during the summer 
months. There’s lots of butter, cheese 
and non-fat dry milk on hand. Prices 
will probably be about the same as last 
year. 

Although egg prices approach their 
year’s high in summer time, they are 
still an economical protein food as 
compared with meat, fish or poultry. 
Try serving scrambled eggs or omelet 
for lunch or supper, or use eggs in 
salads and sandwiches. You'll prob- 
ably pay as much as you did last 
summer for eggs. 

If the weather man doesn’t play 
tricks, we may have more apples, 
peaches and grapes in 1954 than in 
the two past years. We'll have about 
as many bananas to eat as usual — at 
the usual price. Prices for fresh oranges 
will probably remain as high as last 
year because of the demand _ for 
oranges for processing. 

You can expect a large supply of 
canned fruits. You'll probably find 
more peaches, cranberries, fruit cock- 
tail and perhaps pineapple but fewer 
pears. There'll be about as much apple- 
sauce as in the past two years. Freez- 
ers and canners of oranges and grape- 
fruit are packing more juices than a 
year ago. Although supplies were low 
in February, by summer we'll have a 
little more citrus juice on hand than 
in 1953. Supplies of frozen strawber- 
ries and cherries are greater, too. 

The vegetable situation looks promis- 

ing. Supplies of fresh vegetables are 
expected to be nearly as large as last 
year even though 1953 prices received 
by farmers have been somewhat lower 
than in 1952. Supplies of canned vege- 
tables will be about the same as in 
1953 until the middle of 54. Then sup- 
plies are expected to drop because of a 
smaller 1953 pack. You will probably 
find more canned snap beans, peas, and 
tomato juice, about the same amount 
of sweet corn, and less asparagus. And 
the outlook for frozen vegetables is 
promising, too. More frozen vegetables 
will probably be packed this year than 
last. 
Further information on The Food 
Outlook for 1954 1s included in the 
1954 Camp Reference and Buying 
Guide, page 9. 
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glassware — dishes — cutlery — bedding 

— kitchen utensils —ranges— potato 

~_ peeler— mixing bowls—rubber matting 
—— = , — waffle irons— coffee urns—food 


see eS 
as 


a 


Se mixers — plastic ware— stock pots— 
brooms—disinfectants—insecticides 


ee DON sells 50,000 items for camps and other 
oo places where people sleep, eat, drink, play. 





Prompt Shipment is a DON Policy! 





The DON NEWS, published 
throughout the year, will 
keep you informed as to the 
latest in time-saving, labor- 
aiding equipment for your 
camp. Send for your free 
copy. 
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CAMPERS’ erconatized PLAYHATS 


Your Camp Name Embroidered on Every Hat 


The MAGNOLIA — A jaunty, nicely 
tailored crew hat of fine quality 
twill. Red-white, navy-white, forest 
green-white; also solid red, navy, 
green, white, pale blue denim. 


The ADMIRAL — Popular model 4:4 
visor cap in twill. Solid red, navy, 23 
green, white, pale blue denim. Solid 
colors only. 


Sizes: small, medium, large. 


For campers ‘fun in the sun’’ Use Se tiene a 
as official hat or place in camp ig Nias 3 
store. For boys and girls. Price to 
camps: $10.80 per doz. Send for 
sample (enclose 50c for handling) 





Magnolia | 





Admiral ~ 


The PLAYHATS CO., Box 68, Revere 51, Mass. 





Address—July and August: 293 Commercial St. Provincetown, Mass. 
































| SELL OR BUY 


CHILDREN'S | 
CAMPS & SCHOOLS 


Sales — Leases 
Mergers — Partnerships 
The largest and most 


Reputable School and Camp 
Brokers in America 


Consult With Confidence | 
and Without Obligation ° 


There’s no substitute 
for experience 


CAMP INSURANCE 


SPECIALISTS 














Write or phone for information 








NATIONAL BUREAU 
ALFRED BERMAN &CO. OF PRIVATE scHools | 
110 W. 42nd St., N.Y.C. — 
522 Fifth Ave., New York 36, N. Y. 





WI 7-5733 MUrray Hill 2-8840 














Now! A New, Sturdier 
TRAMPOLINE * 


Completely Streamlined by 


The NISSEN 
“HIDDEN HINGE”’ 


Another Nissen “First” by the “First Name in Trampolining. 
Nissen’s Hidden Hinge creates the smooth Uni-Tube frame, 
entirely free of upthrust hinges or projections. This new 
Model 77 permits frame pads to fold flush with frame. 
No bunching or pinching. 
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All Flash- 
fold Features 


*Reg. U.S. Pat. Off. 
WRITE FOR FREE LITERATURE 


NISSEN TRAMPOLINE 


200 A Avenue NW 
Cedar Rapids, lowa 
























TRAIL PACKETS 477,77 your 


Cascance, 4 mountain, 
and wilderness trips. 


Meal Unit Kit below contains: 
Beef-Vegetable Soup, Spa- 
ghetti Dinner, Potato Pan- 
cake Mix, Apple Sauce Mix, 





e Easy-to-use! Delicious too! Qual- 
ity foods in lightweight — water- 
proof — polethylene 4-portion pack- 

. over 20 menu favorites for 
every meal. NEW for ’54! apple 
sauce mix, potato pancake mix, 
others. 

e AVALIABLE TWO WAYS — each 
serving 4! Either as_ individual 
Trail Packets, individual meal 
items, or as Meal Unit Trail Pack- 
et Kits, complete balanced meals 
(various individual Trail Packets) 
in a handy over-wrap (see photo). 
Both ways you get wonderful food 
that requires adding water and 
heating over a campfire only. Write 
for list of individual Trail Packet 
Items and Meal Unit Kits includ- 
ing complete menus available for 
breakfast, lunch, supper. 

Individual samples, handy postage-free 
order cards on request! 


pe ey von cater TRAIL PACKETS 


SEIDEL & SON INC. 


Gingerbread Mix, Sweet Milk ets .. 
Cocoa. 





AD. 


1245 W. Dickens Avenue, Chicago 14, Illinois 
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News 
from Suppliers 


Whittling Manual 
Published by X-acto 


X-acto, Inc., manufacturers of hobby 
tools and handicraft sets, has announc- 
ed publication of their latest How-To- 
Do Manual, “Whittling is Easy with 
X-acto.” The 40-page booklet has been 
prepared in conjunction with Leroy 
Pynn Jr., well-known authority on 
wood carving. 

The manual has gone through sev- 
eral editions and has sold over 100,- 
1945. The new edition contains 34 
projects with many animals and In- 
dian designs especially appealing to 
campers. 

“Whittling is Easy with X-acto” 1s 
available at 25¢ at all hobby shops or 
directly from X-acto, Inc., 48-41 Van 
Dam St., Long Island City 1, N. Y. 


Hot Water 
When You Want It | 

Especially appropriate for camps 
using bottled or natural gas is the 
new Bowen automatic gas water heat- 
er. Probably its most appealing features 
are its speed—creating hot water in a 
hurry, and its heat retention—keeping 
the water hot long after the thermostat 
cuts the heater off. 

Other features claimed by the manu- 
facturer are the special electric igni- 
tion system, eliminating the constant 
burning pilot light, all-aluminum jacket 
making easier cleaning, safety in op- 
eration and easy access of all controls. 

The new Bowen heater holds 11 
gallons and will be especially practical 
in situations where hot water from a 
central source is too impractical or 
costly. It is manufactured by Bowen 
Heater Div., Handling Equipment 
Mfg. Corp., Wixom, Mich. 


Hot Food 
When You Want It 


In many camps where one central 
kitchen serves several outlying unit 
groups, the problem of supplying hot 
food to these individual “families” has 
been a serious one to many directors. 
AerVoiD portable vacuum hot food 
and liquid carriers have been designed 
to help solve just this problem, as 
well as being useful on any other oc- 
casions when hot or cold food must 
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be transported some distance from the 
kitchen for serving. 

AerVoiD hot food and liquid car- 
riers are made of stainless steel and 
obtainable in a variety of sizes to ser- 
vice a few or hundreds. They are 
simple to use and ready for service as 
soon as unpacked; no steam or elec- 
trical connections are needed. 

AerVoiD carriers are manufactured 
by the Vacuum Can Co., 19 S. Hoyne 
Ave., Chicago 12. 


J &J Gives First Aid 
To First Aid Kit 

The problem many trip counselors 
have of finding a really waterproof, 
airtight first aid kit to take on over- 
night hikes or canoe trips has been 
solved, according to Johnson & John- 
son, manufacturer of hospital supplies. 

The manufacturers point out its 
light weight construction, making it 
easy to store or pack, and its re- 
sistance to oil, grease, stains and abra- 
sion. Because of its specially made 
front closure, the case can be placed 
upright, upside down, or on its side 
without danger of opening. 

The kit has been designed to retail 
at about $1.98, and contains the stand- 
ard first aid items. Inquiries may be 
directed to Johnson & Johnson, New 
Brunswick, N. J. 


Maine Cedar Logs Featured 
In New Cabin Designs 

Frontier log cabins, made of Maine 
white cedar logs are the pride of the 
Ward Cabin Co., of Presque Isle, Me. 
The cabins are offered in several sizes 
and designs which would find use in 
many camp settings. 

The buildings have a rustic log or 
shingled exterior, whichever is _pre- 
ferred, and wall interiors have smooth 
planed surfaces. All materials are pre- 
cision cut and ready for installation. 

The homes are manufactured by the 
Ward Cabin Co. in Presque Isle, 
Maine. Information on prices and 
styles may be had by contacting the 
company’s offices at 120 Delaware 


Ave., Buffalo 2, N. Y. 


Sanco Presents Steei Boats 
For Camp Use 

Sanco Equipment Co. of 24 East 
13th St., New York 3, has called at- 
tention to their line of steel row boats. 
These non-sinkable boats are made of 
20) gauge galvanized copper steel, have 
air chambers under end seats, wood 
floor rack, rubber cushioned. 

Sanco supplies 12 and 14 foot 
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This year Jevns 
NEDLOG PURE ORANGE CONCENTRATE 


for REAL ORANGE DRINKS 














HOT 
CHOCOLATE 
TOO! 


Just add water and serve, 
the milk is in the mix. 
Economical, Delicious, Nu- 


tricious. 





120 servings from 1 gallon of Nedlog Pure Orange 
Concentrate. For lower cost per serving — and 
higher nutritional value — serve REAL Orange 
Drink, prepared with Nedlog PURE Concentrate. Easy 
to prepare — simply add water — Nedlog PURE 
Concentrate gives young campers plenty of energy 
all day. Rich, fresh orange flavor, just right with 
meals, between meals. Write Today, Dept. CM 


the N E 0 L 0 G Company 


3224 N. Elston Ave., Chicago 18, Illinois 


























craft inventory CONTROL SHEET? 


“cos ccpstitee HANDICRAFT SUPPLIES 
CLEVELAND CRAFTS CO. 22Rs 








Do You Have Our 


If not, write for your free copy, today. 

















“Ife >... FOR A NEW HIGH 
QUILT IAT in CAMPING FUN! 








Fast and sporty, absolutely unsinkable, simple to handle 
and maintain, the Sailfish is the perfect craft for campers 
of all ages. Yet you can add a whole fleet of Sailfish to 
your camp for the price of a single larger craft. A 
Sailfish fleet offers a new high in camping fun, and color- 
ful proof that your camp offers the best in waterfront 
facilities. 

Finished Sailfish, ready to sail, at $268 and $298. Easy- 
to-assemble Sailfish kits (as group projects for your 
handcraft program) retail at $149.50 and $179.75. But 
WRITE Topay For Facts ON SpEcIAL Camp DIscouNT — 
and full informative folder. 


ALCORT, INC. BOX 1345-0, WATERBURY, CONN. 
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A BETTER DOCK 


without working in water 





Qrree 





with PERMA-DOCK 
METAL BRACKETS 





Every waterfront camp knows that keep- 
ing docks and boats in good condition is 
of first importance. ““PERMA-DOCK” Metal 
Brackets provide a quick, easy method for 
putting up and taking down a stronger, 
safer dock without working in water! The 
“PERMA-DOCK” method makes a low cost 
dock—easy to adjust for changing water 
levels—none safer or more practical at any 
price. Built in sections, it is easily adapt- 
ed to any dock layout and safely holds 
moored boats and other waterfront equip- 
ment. Simply build wooden dock sections 
on shore, attach “PERMA-DOCK” Metal 
Brackets and float into place on boat. 
Then stand on dock and drop steel pipes 
through brackets and drive into place. 
Brackets lock securely on pipes with set 
screws. 


“PERMA-DOCK” MOORING BARS 


(shown in photo above) hold boats so they 
ride waves easily, safely, cannot bump 
dock. 


SEND FOR 
FREE CIRCULAR 


ahd price list on “PERMA- 
DOCK”’ Metal Brackets and 
Boat Mooring Bars. 








We sell direct or 
through established dealers. 


CENTRAL MACHINE WORKS CO. 


1221 Central Avenue 


Minneapolis 13 Minnesota 








Camp Insurance for LESS 


Accidents ............ to $1500 
Sickness .............. to $ 350 
pices to $1500 


Accidental Death or 


Dismemberment .... $2500 





All these benefits for the original low 
cost per child of 50¢ a week, 
$4.50 a season. 


Write or Phone WO-2-0832 


American Progressive Health 
Insurance Company of New York 


92 Liberty St. New York 6, N.Y. 
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models, each of which is equipped 
with a set of oars. Also available is a 
good line of aluminum row boats and 
play boats. 


Edgcomb-Hunter Features 
Lemonwood Bow Staves 

Edgcomb-Hunter Hardwood Corp. 
of 53 Ann St., New York 38 has is- 
sued a brochure listing archery equip- 
ment and materials available to camps 
wishing to make their own bows and 
arrows. 

Their specialty is their line of im- 
ported lemonwood bow staves, in an 
assortment of sizes from four to six 
feet. Staves are available in other woods 
also, together with blue prints and in- 
struction books for making. The com- 
pany also carries a full line of arrow 
materials including dowels, feathers 
and flax thread. 

Edgcomb-Hunter also supplies fin- 
ished archery tackle and targets made 
by leading manufacturers. 


Gas Merger to Affect 
Eastern Camps 

Camps in the eastern seaboard area 
served by LP gas will be interested in 
an important business merger - an- 
nounced this January. Mark Anton, 
president of Suburban Propane Gas 
Corp. of Whippany, N. J. has reported 
the purchase by his company of the 
Natural Gas Co. of Hammonton, 
N. J. and the Fuelite Natural Gas 
Corp. of Lexington, Mass. 

The joining of the three companies 
gives Suburban an uninterrupted dis- 
tribution area from Maine to South 
South Carolina, including the Cape 
Cod area. 


Fermex Co. Offers Products 
For Camp Sanitation 

Two products manufactured by The 
Fermex Co. will have very practica! 
uses 1N camp sanitation procedures. 

The first of these is FX-7, a bacteria 
formula designed to prevent cesspool 
clogging. A single application of FX-7 
is said to maintain the cesspool in a 
constant liquid state, thus preventing 
the accumulation of waste from clog- 
ging sidewall outlets. 

The second product, Fermex, is in- 
tended for the same purpose for camps 
using septic tanks. It too is said to 
guarantee year-round trouble free op- 
eration with one application. 

The products are manufactured by 
The Fermex Co., 4 Hill St., Newark 
ie. ee & 








Log Cabins 


Are Charmingly Rustic! 


Year ’round Homes, Lodges, Clubs, 
Motels, ete. when made of Northern 
White Cedar last for CENTURIES, 
are easy to erect, insect proof, frost 
free, need no insulation. Ours are 
‘pre-cut’? — your plans or ours — 
with exterior doors and windows 
assembled. Descriptive folder and 
plans FREE. Dealer Inquiries Invited. 


Ward Cabin Co. 
Delaware Ave., Buffalo 2, N. Y. 





120-D.D. 

















INDIAN CRAFT 


Send for 36-page 1954 Catalog 
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Supplies ae PS Kits, 
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for all ya YDS. . Beads, 
Le a 

Indian @ 1 io ae \ Feathers, 
re ee ‘ rf. 

Craft Pa, ith Books, 
“] a he Re +) 

Work Hii. Pat Leather 





iS = f 
GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE 


BROOKLYN 20, N. Y. 
GE 6-3287 











AVENARIUS 
pee 


Reg. U.S. Pat. Off. - 


WOOD STAIN — 
Beautiful rustic 
brown. 


WOOD PRESERVER 
—Adds years to life 
—— exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 


Apply anywhere—brush, spray or quick dip 
—no pressure needed. Over four times 
richer than creosote in wood preserving oils. 





CARBOLINEUM WOOD PRESERVING Co.., 
Dept. C, MILWAUKEE 3, WIS. 














PICTURE POST CARDS 
PICTORIAL FOLDERS 
Reproduced From Your Own Photos 


More Camps than ever know that Picture 


Post Cards play a vital role in Camp 


Publicity. No other medium attracts such warm 


personal interest. 
FOR PUBLICITY! FOR PROFIT! 
Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N.Y. 
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Books 
You'll Want 


A Department Conducted by Prof. 
Charles Weckwerth, Director of 


flock pmbosse4 


Recreation and Camping, | ; 

Springfield (Mass.) College | CAMPWEAR 
~ ¢ sweat shirts « jackets 

ehead scarfs - hats 


Land and Water Trails 


AutHor: Ellsworth Jaeger. 


' 7 
PuBLISHER: The Macmillan Co., 60 \y) felt emblems 


Fifth Ave., New York 11. $2.95. PAY LCR \\ 
\ 


Reviewer: Barbara Ellen Joy, The 
Joy Camps, Hazelhurst, Wis. 


This is the seventh of Mr. Jaeger’s 
books dealing with camping and out- 
door subjects, all written since 1945. 
Currently Curator of Education at the 
Buffalo Museum of Science, he also 
appears on a weekly television pro- 
gram and is the author of the syn- STYLECRAFT MANUFACTURING CO. 
dicated newspaper feature Wonder 717 Sycamore St., Cincinnati 2, Ohio 
Trails. His knowledge of the arts, | 


Write for catalog to... 














customs and ways of life of primitive UNSINKABLE BALSA WOOD FLOATS 
peoples, of natural history, recreation, FOR FRESH OR SALT WATER 

camping, and seemingly of every pos- Completely Assembled, Never Will You Buy Such Value 
sible outdoor subject is extensive and Ready to Place on Water For So Little Money! 

° : . : Co Gj 25 person capacity, 10’ x 5’ x 12’. Approx. 300 Ibs. 
scholarly. He writes in - beanie Gov’t. surplus. Approx. Gov’t. cost $200. Limited quan- 
manner, and has the facility for ex- tity, order today. ONLY $30.00 

. : 50 person capacity, 12’ x 7’ x 15’’. Approx. 600 Ibs. Ap- 
tracting from his vast fund of knowl- : prox. Gov't. cost $300. A real buy at ONLY $40.00 
edge those details which are applicable Weather worn aboard ship, but never used. 
for use and information on the camper Freight charges collect. Immediate Shipment. 
level. ‘ Assortment of Larger Type Rafts on Display ALL SIZE TENTS ON HAND 

is book is well-illustrated, as the rite for free listing on all size electric generating plants 
This book ll-illustrated, as they Write for free 1 Il I ] 
all are. The first two chapters, Send Check or Money Order to 
“Water Travel” and “Saddle and ROCKAWAY SALES CO. 
Bridle” are definitely useful in camp. Box 543C Route No. 46 Rockaway, New Jersey 
Campers weuld love to build and wee Free Circular on War Surplus Bargains and Camping Equipment 














the primitive watercraft described. The 
chapters on “Knots and Lashing” and 
on “Pest” are very good. “Wilderness 
Critters” and their “Signs” are covered 
in a detailed and comprehensive man- 
ner. The last chapter “Tomorrow’s 
Wilderness” is an appeal for conserva- 
tion on land, in the air (hawks and 
owls) and on our waterways. I con- 
sider it a very good book. 





The Book of Arts and Crafts 
AutHor: Marguerite Ickes and Reba 


S. Esh. 


PuBLIsHER: Association Press, 291] 


Broadway, New York 7. $4.95. 











Reviewer: Herb Sweet, Acorn Farm DON'T MISS... 
Camps, Carmel, Ind. 
You can now stop looking for that S. A. I. 











good, all purpose, arts and crafts book. ~~. COMING SOON 


This new book satisfies the desire of 
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Reel Easy “2 RODLESS REEL 


“REEL EASY" is the new, popularly priced one-piece dual sport and 
game outfit of multiple uses. Used for fishing, kiting, casting game 
inside or outside (score as in horseshoes). No snaris or back-lashes. 2% Re 
No rod to break or bother with. ae. da 


IDEAL FOR A GIFT . Sell to Camps, Motels, and Resorts, po 


for any vacation or recreational use. Children and adults of > =. 4 a 


all ages, including the handicapped, can use it with ease. 


DUAL SPORT & GAME OUTFIT . . . Cash in now on its profit- 
packing possibilities. Freight allowances on orders over 200 Ibs. 


Visit Our Booth List $2. 98 itimahan Va. 
TOY SHOW DEALERS: Write direct if not available | . & 


Stotel New Yorker thru your jobber. Catalog sheet and 
ae: literature furnished on request. 
March 8-17 | 


See for yourself 
WHY “REEL EASY" _ 
ts receiving so much 
PUBLICITY! 















Box 1093, N. Station, Arlington 7, Va. 


























GRUMMAN 








20 FOOT WAR CANOE 


first and finesl in aluminum walerctaff 





HIs canoe is a_ special 

favorite with campers. 
It offers a new exciting ac- 
tivity and is ideal for pro- 
moting group activity and 
for teaching team-work and 
rhythm. 


THESE FEATURES HAVE MADE GRUM- 
MAN THE FAVORITE OF CAMPERS 
AND CAMP OWNERS: 


MORE VALUE —little upkeep required. 
Camp owners report no maintenance 
costs after 6 years of service. 


LIGHT WEIGHT — will not soak up water. 
SAFE — ample flotation, unusual stability. 
RUGGED, DURABLE — practically puncture-proof. 


VERSATILE — can be used with paddles, oars, 
sail or outboard motor. 


MANEUVERABLE — full ends and flat bottom 


d draft. 
17 and 19 foot square stern. iat tai teiiacting 


Grumman Canoes are made 
in sizes 13, 15, 17, 18 and 
20 foot double enders and 














A™ GRUMMAN 
, QB Aluminum Canoes and Boats 





METAL BOAT COMPANY, Dept. C-34 
Division of Grumman Aircraft Engineering Corp. 
Marathon, N. Y. 


I want to know more about Grumman Aluminum Canoes and Boats 
and about available discounts. 


any group recreation leader to have . 


a volume which is useful to beginners 
as well as to the experienced crafts- 
man. Since it carries a thousand or 
more ideas, it will make it unneces- 
sary to have a library full of books on 
varied craft ideas. A beginner will not 
need to wade through book after 
book seeking suggestions. 

Camp counselors and camp church 
group leaders will find this book most 
useful in using even waste materials 
usually found around a camp. Crafts 
are divided into five groups based on 
human needs, home, personal adorn- 
ment, camps and playgrounds, little 
children, and special crafts for the 
individual. Each craft is described in 
detail as well as suggestions for the 
preparation of material. 

An alphabetical index simplifies the 
finding of directions for most any 
craft. I was especially interested in 
the use of native crafts and the use of 
natural materials such as driftwood, 
seeds, shells, burs, and feathers. 

A functional index in a craft book 
is new to me, and the breakdown 
used in this fine book. will be valuable 
for program planning. This book with 
its fine illustrations will create a desire 
to explore new fields in craft work. 


Folk Dance Guide 


PuBLisHER: Paul Schwartz, Box 342, 
Cooper Station, New York 3. $.50. 
Any camp director who would like 

to create a good “caller” to lead square 

dancing at his camp will certainly 
find help in this little volume. It con- 
tains a national directory of instruction 
groups in square dancing, including 

59 entries from several states. The 

Guide enables a director to send one 

or more counselors to the sessions to 

learn this art during the winter 
months. 











T E N T S CANVAS GOODS 
Gy POWERS 





COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & C0. 5911 Woodland Ave. 











Philadelphia, Pa. 
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For The Best 
HANDICRAFT 
IDEAS AND SUPPLIES 


CONTACT US 
Our Free Catalog Available 


MAGNUS CRAFT MATERIALS 


Also Known as 
Magnus Brush & Craft Materials 


108 FRANKLIN ST. 
NEW YORK 13 NEW YORK 




















Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 
Write for Catalog 

and Discounts 


THE “Mone. COMPANY 











12 FOLDING TABLES 
ON MONROE TRUCKS 
STACK ONLY 29” HIGH 


477 CHURCH STREET «2 « » « COLFAX, IOWA 


















INDIAN CRAFT SUPPLIES 


A Real Camper’s Craft. 
All types of kits for 
American Indian Crafts. 
Also 
Curios and Souvenirs. 
For past 25 years. 


Send for complete 
catalogue 










“a bi tag Dept. 
Bune Trane a Saces ©, tne. 107 


155 Lexington Ave., New York 16, N. Y. 
Tel. MU. 3-2635 











Special Discounts! 
ARMY-STYLE 


TENTS 


eo PUP TENTS e MOUNTAIN TENTS 
ec PERMANENT-TYPE TENTS 
e WALL TENTS — ALL SIZES 
eo LARGE ARENA TENTS 
e SLEEPING BAGS’ e BACK PACKS 
e MESS KITS e CANTEENS 
Write for details and prices today! 
Also, get our catalog showing hun- 


dreds of other bargains in Camping 
items. 


: MERCANTILE SALES CO. 
| Scout & Camp Dept., Desk C-0254 
301 S. 7th St. St. Louis 2, Mo. 
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CLASSIFIED ADVERTISEMENTS 


FOR SALE 


FOUR ACRE ISLAND Lake Michi- 
gan. 11 room stone and shingle house 
needing repairs. Large pump and tool 
house. Pump and pressure tank. Ice 
house. Write Box 150 CAMPING 
MAGAZINE. 


OPERATING RIDING CAMP for girls 
in Irish Hills, Mich. 109 acres; 65 
tillable acres and house for extra in- 
come; present capacity 27; room for 
expansion; excellent clientele; owner 
will assist with enrollments; 12 good 
riding horses and saddles; good net 
income; reasonable price and terms. 
L. C. Reimann, 1725 Landsdowne Rd., 
Ann Arbor, Mich. 


ASHEVILLE CAMP SITE located five 
miles from town. 105 acres in secluded 
cove; good five acres lake site; large 
lodge. Possesses every camp qualifica- 
tion. Write Jack Barfield, Booth & 
Co., Asheville, N. C. 


NORTHERN WISCONSIN CAMP 
SUITABLE FOR BOYS OR GIRLS 


Property on chain of 27 connected 
lakes, sand beach; about 25 acres of 
beautifully wooded, virgin timbered 
land; buildings modern in every re- 
spect; main lodge and six cottages; 
can accommodate at least 100; may 
be purchased on terms, if desired. 
For further details, write the owner, 
JOHN E. MCKENNA, 630 FIRST 
AVENUE, ANTIGO, WISCONSIN. 


NATIONALLY KNOWN BOYS’ CAMP. 
Located on Pokegama Lake, near 
Grand Rapids, Minnesota. Access by 
water to several rivers and many 
lakes. All buildings and equipment in 
excellent condition. Facilities for 75 
boys and counselors. Equipment in- 
cludes fine dining room and kitchen 


service — rifle range and 8 target 
rifles _. houseboat — 6 Larson boats 
— 2 motors — 8 canoes — 3 Johnson 


sailboats. Athletic and beach equip- 
ment of all kinds. Owner’s death 
necessitates sale. Total price $40,000, 
$10,000 cash. For inspection appoint- 
ment, write Hedman’s Resort Ex- 
change, Grand Rapids, Minn. 


DEEP IN THE HEART OF TEXAS. 
LYNNSIDE RANCH. Completely 
equipped and operating camp. Lo- 
cated in beautiful Hill Country in 
West Central Texas. Near ail major 
cities. Has 100 acres fronting on 
rock bed river. Thousands additional 
acres for trails. 15 modern buildings, 
furnished to last knife and fork. 
Electricity, butane, good water. Ac- 
commodates 75 members per term. 
2 terms a season. Ideal for 3rd season 
for hunting. Settling estate $95,000. 
Terms. Money maker. Call, write or 
wire. N. R. Wall Realty Co., KE 
3628. 1724 Bissonet, Houston, Texas. 


FOR SALE OR RENT 


FOR LEASE 1955 with option to buy. 
Camp Cherokee for boys on lovely 
Lake Burton, 100 miles from Atlanta. 
Successfully operated thirty-two sea- 
sons under one ownership. For in- 
formation write The McConnells, 
Camp Cherokee for Boys, Clarkes- 
ville, Georgia. 


SELL OR RENT. Equipped summer 
camp in Northern Michigan accom- 
modating 40. Quarter mile lake front- 
age. Wilcox, 812 Oakdale, Jackson, 
Michigan. 


FOR RENT 


CAMP CALEDON ON LAKE ERIE 
has two open weeks in 1954 summer 
schedule. Will consider groups over 100 
for one week periods. Camp conven- 
iently located mid-way between Cleve- 
land and Buffalo and 125 miles north 
of Pittsburgh; on U. S. Route No. 5. 
Modern buildings and equipment in- 
cluding 20 cabins, large assembly hall, 
dining room and lodge, and building 
suitable for handcraft, activities or 
dormitory. Also athletic field, good 
beach, meadow, woods. Adaptable for 
children or youth groups or confer- 
ences. Reasonable prices. Write Mrs. 
Erie County Sabbath School Associa- 
tion, 1001 Palace HDW. Building, Erie, 
C. B. Hollinger, Executive Secretary, 
Penna. 





CLASSIFIED RATES 


Nici hciaiustaccpuisennseloncciates 20¢ per word 
Be ihc csionsees same copy, 15¢ per word 


Minimum cost per insertion—$4.00 
Box Service—add cost of five words 


Classified advertising payable in advance 


Send copy and inquiries to 
CAMPING MAGAZINE 
705 Park Ave., Plainfield, N. J. 














HELP 


CRIPPLED CHILDREN 





National Society for Crip- 
pled Children and Adults, 
Incorporated. 11 South 
La Salle Street, Chicago 3, 
Illinois. 





49" 








CLASSIFIED ADVERTISEMENTS 





HELP WANTED 


Y.W.C.A. CAMP in New York state 
seeks additional experienced staff 
wanting continued summer connec- 
tions. Decentralized program for 250 
girls—ages 9 to 17. Group leaders, gen- 
eral counselors, teen-age activities di- 
rector, waterfront, conservation and 
camp craft counselors. Write Box 132, 
Camping Magazine. 


FEMALE HEAD COUNSELOR co-ed 
camp in Wisconsin. 25-45; college 
graduate, experienced in camping and 
supervising personnel. Write Box 153, 
CAMPING MAGAZINE. 


PROGRAM DIRECTOR—mature, ex- 
perienced in all phases of camping 
and program for Agency camp in 
Midwest. Thirty miles from Milwau- 
kee. In reply state qualifications and 
references, Box 146, Camping Maga- 
zine. 


COUNSELORS — swimming, canoe- 
ing, sailing, crafts, tennis. Michigan 
private girls’ camp. Write Box 147, 
Camping Magazine. 


EXPERIENCED PROGRAM DIREC- 
TOR for fine Michigan private girls’ 
camp. Physical Education background. 
Write Box 148, Camping Magazine. 


SECRETARY FOR PERMANENT 
summer position in Vermont girls’ 
camp. General office duties, including 
dictation and typing. Write Box 149, 
CAMPING MAGAZINE. 


WISCONSIN PRIVATE girls’ and 
boys’ camp twelve miles apart seeks 
mature counselors. Teachers  pre- 
ferred, Permanent connection. Good 
salary. Write N. Wasserman, 6935 
Merrill Ave. Chicago 49, IIl. 


COUNSELORS. Wah-kon-dah, non- 
sectarian private boys’ camp on the 
great lake of the Ozarks in Missouri, 
has consistently grown each year and 
is looking for additional staff mem- 
bers seeking permanent summer jobs. 
Excellent pay to start, with good pos- 
sibility for advancement to Depart- 
ment Heads. Also looking for Jewish 
staff member from Chicago with fol- 
lowing. Write Ben J. Kessler, Rocky 
Mount, Mo. 


COUNSELORS. Midwest private boys’ 
camp seeks additional experienced 
staff. General, crafts, waterfront, sail- 
ing and canoeing, tripping with cook- 
ing know-how; Village Director with 
programming experience. Give com- 
plete details in first letter. Write Box 
129, Camping Magazine. 


COUNSELORS. CAMP CRAFTS and 
TRIPS. Swimming, canoeing, sailing, 
tennis, golf, athletics. Vermont girls’ 
camp. Write box 157, Camping Maga- 
zine. 


COUNSELORS FOR NEW JERSEY 
CAMP. Woman for girls’ arts & 
crafts; man for boys’ arts and crafts; 
nature, preferably man. Also others, 
including commissary positions, Write 
Box 152, CAMPING MAGAZINE. 


EXPERIENCED DIRECTOR for 
Crippled Children’s Camp, North Jer- 
sey. State qualifications. Must have 
some experience with cripples. Write 
Box 53, Glen Ridge, N. J. 


ASSOCIATE DIRECTOR with view 
toward successor in 1955 to present di- 
rector of Rocky Mountain ranch trip 
offering unique program for limited 
number of teen-age girls. Excellent 
opportunity for right person. Write 
Box 156 CAMPING MAGAZINE. 


POSITION WANTED 


COUPLE WANT POSITION in sum- 
mer camp, man experienced all water- 
front and athletic activities also out- 
door camping skills. Wife qualified for 
athletics and arts and crafts program. 
Donald Jurgs, Hinsdale, Ill. RR. No. 1. 


DESIRE CAMP POSITION. Assistant 
Camp Director or waterfront, athletic, 
crafts, directorships. Extensive camp 
experience. At’ present teacher-coach 
elementary school and Y.M.C.A. craft 
director. Highest references. E. Ruut- 
tila, 423 E. Keys Avenue, Springfield, 
Til. | 


EAGLE SCOUT, 19, desires counselor 
work for this summer. Junior Life 
Saving. One year’s experience. Refer- 
ences, Thomas J. Bradley, 2104, 15th 
St., Columbus, Nebraska. 


TWO BREARLEY SCHOOL GIRLS, 
16, mature, proficient in sports, swim- 
ming, want junior counselor jobs to- 
gether. Non-paying or paying. Schell, 
520 East 87th St., New York 28, N. Y. 
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DIRECTOR, ASSISTANT DIREC- 
TOR, HEAD COUNSELOR, 32, for 
established co-ed camp. Efficient, ex- 
cellent experience and_ references. 
Capable handling all phases camping. 
Doctorate in psychology, M. S. in 
Guidance. Seeks arrangement for four 
year old son to be enrolled as camper. 
Write Box 154, Camping Magazine. 


ADMINSTRATION TEACHER § 34, 
B.S.,, Ed. M. wants long term con- 
nection with established camp as As- 
sistant to Director with possibility of 
directorship in future. New England; 
New York. Experienced in camping 
and progressive education. Write Box 
151, Camping Magazine. 


EXPERIENCED REGISTERED 
NURSE wishes full season camping 
position. Cool climate. Minimum sal- 
ary $300.00 plus full privileges for 7 
year son. Some aid on long distance 
travel. A. Lewis, R. N., 1313 SW 2ist 
St., Oklahoma City, Okla. 
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SAILING MASTER. Eight seasons 


large Michigan camp. Three years 
naval duty. Now Lieutenant Com- 
mander. Commodore local sailing club. 
Wide racing experience. Employed 
University of Florida, Associate Pro- 
fessor, Ph.D., Michigan. Desire head 
sailing program. No cabin supervision. 
Wife, registered nurse and high 
school crafts teacher, desires position 
at same camp. Write Thomas Hart, 
800 NW 37th Ave., Gainesville, Florida, 


DOES YOUR CAMP NEED a “shot-in 
the-arm”’? Would you like to offer 
your campers the lure and adventure 
of “real” camping? Mature woman 
with rich background of camping ex- 
perience and work with both children 
and adults, seeks connection with 
such camp, as program director or 
head counselor. Write Box 155, CAMP- 
ING MAGAZINE. 
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